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ABSTRAK 

BAYU SUMARDIANTO, (Studi Deskriptif Kuantitatif Sikap Masyarakat 

Surabaya Terhadap Tayangan Entertainment News di Net TV) 

Tayangan Entertainment News di NET TV selalu memberikan informasi 

pemberitaan media massa di Indonesia. Entertainment News di NET TV menjadi 
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pemberitaan yang positif mengenai informasi kuliner, sport, selebriti maupun 

mancanegara sehingga banyak diminati oleh masyarakat kini. 

Metode penelitian ini deskriptif kuantitatif. Populasi dalam penelitian ini 

adalah masyarakat Surabaya yang berusia 18 hingga 65 tahun. Sampel sebanyak 

100 responden dengan memenuhi kriteria yang telah ditentukan peneliti. 

Berdasarkan analisis penelitian ini responden memberikan sikap positif. 

Kata Kunci : Kognitif, Afektif, Konatif, dan Entertainent News 

ABSTRACT 

BAYU SUMARDIANTO, (Quantitative Descriptive Study of the Attitudes of the 

Surabaya Community on Entertainment News Shows on Net TV) 

Entertainment News shows on NET TV always provide information on mass 

media coverage in Indonesia. Entertainment News on NET TV has become a 

positive news about culinary, sports, celebrity and international information so 

that it is in great demand by the public now. 

This research method is descriptive quantitative. The population in this study 

was Surabaya people aged 18 to 65 years. A sample of 100 respondents fulfilled 

the criteria determined by the researcher. Based on the analysis of this study 

respondents gave a positive attitude. 

Keywords: Cognitive, Affective, Conative, and Entertainent News 
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ABSTRAK 

BAYU SUMARDIANTO, (Studi Deskriptif Kuantitatif Sikap Masyarakat 

Surabaya Terhadap Tayangan Entertainment News di Net TV) 

Tayangan Entertainment News di NET TV selalu memberikan informasi 

pemberitaan media massa di Indonesia. Entertainment News di NET TV menjadi 

pemberitaan yang positif mengenai informasi kuliner, sport, selebriti maupun 

mancanegara sehingga banyak diminati oleh masyarakat kini. 

Metode penelitian ini deskriptif kuantitatif. Populasi dalam penelitian ini 

adalah masyarakat Surabaya yang berusia 18 hingga 65 tahun. Sampel sebanyak 

100 responden dengan memenuhi kriteria yang telah ditentukan peneliti. 

Berdasarkan analisis penelitian ini responden memberikan sikap positif. 

Kata Kunci : Kognitif, Afektif, Konatif, Entertainent News dan Responden 

 

 

 

 

 

 

 



 2 

ABSTRACT 

BAYU SUMARDIANTO, (Quantitative Descriptive Study of the Attitudes of the 

Surabaya Community on Entertainment News Shows on Net TV) 

Entertainment News shows on NET TV always provide information on mass 

media coverage in Indonesia. Entertainment News on NET TV has become a 

positive news about culinary, sports, celebrity and international information so 

that it is in great demand by the public now. 

This research method is descriptive quantitative. The population in this study 

was Surabaya people aged 18 to 65 years. A sample of 100 respondents fulfilled 

the criteria determined by the researcher. Based on the analysis of this study 

respondents gave a positive attitude. 

Keywords: Cognitive, Affective, Conative, Entertainent News and Respondent
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