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THE INFLUENCE OF PERCEPTIONS OF PRICE, PRODUCT QUALITY, AND 

BRAND IMAGE ON CONSUMER PURCHASE DECISIONS FOR FROZEN 

SEAFOOD PRODUCTS "AHAA!" ICS FOOD IN SIDOARJO 

 

Tania Nur Anisa, Sri Tjondro Winarno, Dita Atasa 

 

ABSTRAK 

Penelitian ini memiliki tujuan memahami pengaruh perspesi harga, kualitas produk, 

maupun citra merek terhadap Keputusan pembelian produk frozen seafood “Ahaa!” 

ICS Food. Metode pengambilan sampel yang dipakai merupakan metode non-

probability sampling mempergunakan teknik purposive sampling. Jumlah sampel 

pada penelitian adalah 50 responden. Teknik analisis data yang dipakai merupakan 

SEM PLS. Hasil penelitian membuktikan variabel citra merek dan kualitas produk 

mempengaruhi signifikan pada keputusan pembelian konsumen dimana nilai p-

value adalah ≤ 0,05. Sedangkan variabel persepsi harga tidak mempengaruhi 

signifikan pada keputusan pembelian konsumen karena p-value > 0,05. 

Kata kunci: Citra Merek, Keputusan Pembelian, Kualitas Produk, Persepsi Harga. 

  

Abstract 

This research aims to determine the influence of price perceptions, product quality 

and brand image on purchasing decisions for frozen seafood products "Ahaa!" ICS 

Food. The sampling method used was a non-probability sampling method with a 

purposive sampling technique. The number of samples in this research was 50 

respondents. The data analysis technique used is Structural Equation Model Partial 

Least Square (SEM PLS). The results of this research show that the product quality 

and brand image variables have a significant influence on consumer purchasing 

decisions where the p-value is ≤ 0.05. Meanwhile, the price perception variable 

does not have a significant effect on consumer purchasing decisions because the p-

value is > 0.05. 

Keywords: Brand Image, Price Perceptions, Product Quality, Purchasing 

Decisions.   
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