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ABSTRAK 

 

Nurul Dwi isrofin. Analisis Daya Saing dan Faktor-faktor Yang Memengaruhi 
Ekspor Biji Pala Utuh (Myristica fragrans houtt) Indonesia  Di Pasar Internasional 
Dibimbing oleh Sri Tjondro Winarno dan Noor Rizkiyah 

 

Indonesia merupakan eksportir pala terbesar di dunia. Pala Indonesia 

cenderung mengalami peningkatan. volume ekspor setiap tahunnya. Namun 

perkembangan ekspor pala masih mengalami perkembangan. fluktuasi selama 

periode 2011–2022. Penelitian ini bertujuan untuk menganalisis daya saing 

ekspor benih pala utuh Indonesia di pasar internasional dan posisi bersaing 

benih pala utuh di negara tujuan ekspor periode 2011–2022. Penelitian ini 

menggunakan data sekunder yaitu berupa data time series selama 12 tahun 

yaitu tahun 2011–2022. Data dianalisis dengan menggunakan analisis 

keuntungan komparatif terungkap (RCA) dan keunggulan komparatif dinamis 

terungkap (DRCA). Hasil penelitian dengan menggunakan Revealed 

Comparative Advantage (RCA) menunjukkan bahwa benih pala utuh Indonesia 

mampu bersaing di pasar internasional. Pala Indonesia di sepuluh negara tujuan 

ekspor juga memiliki daya saing tertinggi dibandingkan pala utuh di Jerman, 

Italia, dan Belanda. Berdasarkan analisis Dynamic Revealed Comparative 

Advantage (DRCA), diperoleh hasil bahwa pertumbuhan daya saing produk di 

Jepang selalu positif, sehingga posisi kompetitif Jepang menjadi pendatang baru 

pada periode keempat (2020–2022).Kata kunci: biji pala, daya saing, model 

gravity, potensi perdagangan 
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ABSTRACT 

 

Nurul Dwi isrofin. Analysis of competitiveness and factors affecting Indonesia n 
Whole Nutmeg (Myristica fragrans houtt)  Export in the International Market. 
Supervised by Sri Tjondro Winarno and Noor Rizkiyah 

 

Indonesia  is one of the biggest nutmeg exporters of the worlds. Indonesia 
n Indonesia is the largest nutmeg exporter in the world. Indonesian nutmeg tends 
to experience an increase. in export volume every year. However, the 
development of nutmeg exports is still experiencing. fluctuations during the 2011–
2022 period. This research aims to analyse the export competitiveness of 
Indonesian whole nutmeg seeds in the international market and the competitive 
position of whole nutmeg seeds in export destination countries in the period 
2011–2022. This research uses secondary data, namely in the form of time 
series data for 12 years, namely the years 2011–2022. The data were analysed 
using revealed comparative advantage (RCA) and dynamic revealed comparative 
advantage (DRCA) analyses. Research results using Revealed Comparative 
Advantage (RCA) show that Indonesian whole nutmeg seeds are competitive in 
the international market. Indonesian nutmeg in ten export destination countries is 
also competitive, with the highest competitiveness of whole nutmeg in Germany, 
Italy, and the Netherlands. Based on the Dynamic Revealed Comparative 
Advantage (DRCA) analysis, the results show that product competitiveness 
growth is always positive in Japan, leading to Japan's competitive position 
becoming a rising star in the fourth period (2020–2022). 
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