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ABSTRAK

Penelitian ini berjudul Visual Branding Gatam Hatim Motocross School. Visual
branding kini tidak dipungkiri selalu melekat dan diperlukan baik oleh produk,
perusahaan, organisasi, bahkan pada tiap individual manusia. Visual Branding
berguna sebagai alat identifikasi yang membedakan brand satu dengan yang lainnya
sehingga mudah diingat atau di kenal. Hal tersebut yang melatarbelakangi
penelitian ini, sebagaimana trend Motocross yang semakin tinggi dan keberadaan
sekolah Motocross tersebut yang belum memiliki visual branding kuat meski sudah
lama berdiri dan memiliki prestasi segudang. Hal ini mengakibatkan, sekolah
mengalami penurunan jumlah siswa karena namanya yang kurang dikenal
masyarakat luas sehingga sulit untuk ditemukan. Peneliti menggunakan metode
observasi dan wawancara. Tujuan dari penelitian ini adalah merancang,
mengimplementasikan visual branding GHMS sebagaimana guna menarik minat
orangtua untuk mempercayakan anaknya menjadi crosser profesional ditangan
GHMS. Dalam penelitian ini menghasilkan beberapa media yang berguna sebagai
promosi visual branding GHMS untuk meningkatkan citra dan mendukung kegiatan
GHMS antara lainnya yaitu billboard sebagai media utamanya, dan media
pendukung yang berupa desain website, poster, decal motor, jersey rider, jersey

mechanic, stand paddock, truk, serta sosial media.

Kata kunci: visual branding, motocross, media, promosi.



ABSTRACT

This research is entitled Visual Branding Gatam Hatim Motocross School. Visual
branding is now undeniably always attached to and needed by products, companies,
organizations, and even every individual human being. Visual Branding is useful
as an identification tool that differentiates brands from one another so that they are
easy to remember or recognize. This is the background of this research, as the
Motocross trend is getting higher and the existence of this Motocross school which
does not have a strong visual branding even though it has been around for a long
time and has a myriad of achievements. This resulted in schools experiencing a
decrease in the number of students because their names were not well known to the
wider community so that they were difficult to find. The researchers used
observation and interview methods. The purpose of this research is to design,
implement visual branding of GHMS as in order to attract parents to entrust their
children to become professional crossers in the hands of GHMS. This research
produces several media that are useful as a visual promotion of GHMS branding
to enhance the image and support GHMS activities, including billboards as the
main media, and supporting media in the form of website designs, posters,
motorcycle decals, jersey riders, jersey mechanics, paddock stands, trucks, and

social media.

Keywords: visual branding, motocross, media, promotion.
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