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PENGARUH SELF ACTUALIZATION DAN GAYA HIDUP HANGOUT
TERHADAP KEPUTUSAN PEMBELIAN PADA GENERASI Z DI COFFEE
SHOP

THE INFLUENCE OF SELF ACTUALIZATION AND HANGOUT LIFESTYLE
ON GENERATION Z PURCHASING DECISIONS AT COFFEE SHOP

Alifia Oktaviani Sastral, Nuriah YuliatiZ*, Dita Atasa?

ABSTRAK

Banyakanya coffee shop yang bermunculan bagi pengelola harus bisa berinovasi
terus agar dapat mempertahankan eksistensi penjualan untuk meningkatkan
omsetnya. Tujuan penelitian guna mengetahui pengaruh self-actualization dan gaya
hidup hangout terhadap keputusan pembelian di Toko Kopi Bersaudara pada
generasi Z. Teknik pengambilan sampel yakni non probability sampling, responden
penelitian adalah konsumen yang berkunjung dan pembelian produk di Toko Kopi
Bersaudara minimal 2 kali dengan responden berjumlah 100 orang. Penelitian ini
menggunakan metode analisis deskriptif kuanitatif. Teknik pengumpulan data
memakai kuesioner dengan googleform dengan skala likert 1-4 berjumlah 20 item
pernyataan. Setelah data terkumpul kemudian melakukan teknik analisis data.
Teknik analisis data memakai SEM PLS (Structural Equation Model Partial Least
Square) dengan bantuan SmartPLS. Hasil dari penelitian ini menunjukkan
bahwasanya variabel Self-Actualization dan Gaya hidup hangout mempunyai
pengaruh signifikan terhadap keputusan pembelian

Kata Kunci: Self Actualization, Gaya Hidup Hangout, Keputusan Pembelian

Abstract

With the number of coffee shops that have sprung up, managers must be able to
continuously innovate in order to maintain the existence of sales to increase their
turnover. The purpose of this research is to determine the influence of self-
actualization and the hangout lifestyle on purchasing decisions at Toko Kopi
Bersaudara on generation Z. The sampling technique is non-probability sampling,
research respondents are consumers who have visited and purchased products at
Toko Kopi Bersaudara at least twice with a total of 100 respondents. This research
uses a quanitative descriptive analysis method. The data collection technique uses
a questionnaire on Google Form with a 1-4 Likert scale with 20 statement items.
After the data is collected, then carry out data analysis techniques. The data
analysis technique uses SEM PLS (Structural Equation Model Partial Least
Square) with the help of SmartPLS. The results of this research show that the Self-
Actualization and hangout lifestyle variables have a significant influence on
purchasing decisions

Keywords : Self Actualization, Lifestyle Hangout,Purchasing Decision

Vi



DAFTAR ISI

Halaman

LEMBAR PENGESAHAN ...t I
SURAT PERNYATAAN. ...ttt i
KATA PENGANTAR .t 1\
ABSTRAK bbb Vi
DAFTAR IST ..ottt bbb vii
DAFTAR TABEL ... X
DAFTAR GAMBAR ... s Xi
DAFTAR LAMPIRAN ...t Xii
. PENDAHULUAN ..o 1
L1.Latar Belakang........cccooveieiieiece et 1

1.2 RUMUSAN MaSalah..........cooiiiiiiiiieee e 8
1.3.Tujuan Penelitian.........c.ccoiveiiiiie e 9

1.4 Manfaat Penelitian ..........c.coovoiiiiiiiiiceee e 9

1. TINJAUAN PUSTAKA .ot 10
2.1. Penelitian Terdahulu...........coooiiiiiiiiic e 10
2.2. Landasan TEOM .....ecveiiieeiieieie e 14
2.2. 1. IMIOTIVSI. ...t 14

2.2.2. Teori Motivasi KONSUMEN...........cooviiiiiieieieseseseseeee, 15

Vil



2.2.3 AKUALISAST DIl 17

2.2.4.Gaya HIAUP ..o 18

2.2.5. Keputusan Pembelian...........ccocoiiiiiiieieeee, 20

2.3, GENEIASE Z ..ot 28
2.4, PENQAIUN ...t 30
2.5, HANGOUL ..o 31
2.6. COffER SNOP ....eoiicc e 32
2.7. Kerangka PemiKiran ...........cccooviieiieieiie s 33
2.8. Hipotesis Penelitian ............ccccovoeiieii e 36

[l. METODE PENELITIAN ..o 37
3.1. Penentuan Lokasi dan Objek Penelitian ............ccccccoeeviiieiiiicieenen, 37
3.2. Prosedur Pengumpulan Data...........cccceeveiieiieciieiieie e 39
3.2.1.JBNIS DALA ...t 40

3.2.2. Metode Pengumpulan Data...........c.ccceveeveiiieiieseeie e 41

3.3. Definisi Operasional ..o 42
3.3.1. Variabel Dependen (Y) ..o 42

3.3.2. Variabel Independen (X)........ccoceiiriiininiiienc e 43

3.4, Analisis DESKIIPLIT .......ccoiviiiiieie e 44
3.5 ANaliSis SEM-PLS......c.ooiiieie et 45

IV. HASIL DAN PEMBAHASAN ...ttt 52
4.1 Gambaran Umum Obyek Penelitian...........cccooovvieiiniiiiiniccen, 52

viii



4.2 Analisis Pengaruh Self Actualization dan Gaya Hidup Hangout

terhadap Keputusan Pembelian...........c.ccccoovvviiiiiiece e 59

4.2 1 Evaluasi Model Pengukuran (Outer model) ...........ccccovervvennnne. 60

4.2.2 Evaluasi Model Struktural (Inner Model)........c.ccoovvieiivennne. 65

4.2 3 UJi HIPOTESIS ..ot 66

V. KESIMPULAN DAN SARAN. ...t 76
5.1, KeSIMPUIAN ..ot e 76

D2 SANAN i 76
DAFTAR PUSTAKA L.t 78
LAMPIRAN ...ttt e e 83



4.10

4.11

4.12

4.13

4.14

DAFTAR TABEL

Judul Halaman
Pemetaan Bobot Skala LiKert...........ccocoiiiiiiiiiicee, 40
Penjelasan Indikator Variabel .............ccooooveiieiiiie e, 51
Karakteristik Konsumen Berdasarkan Jenis Kelamin..............c........ 54
Karakteristik Konsumen Berdasarkan Usia .............cccccooeneiinciennnnnn 55
Karakteristik Konsumen Berdasarkan Pekerjaan............c.ccccoceeveenen. 56
Karakteristik Konsumen Berdasarkan Pendapatan .................cc.ee...... 57
Karakteristik Konsumen Berdasarkan Intensitas Pembelian .............. 58
Karakteristik Konsumen Berdasarkan sumber informasi ................... 59
Nilai Outer LOAING ......ccoveiieiieiiciese e 61
Nilai AVE (average variance extracted)..........ccccccevvveveiieeieeiieseennnnn, 62
Nilai Cross-Loading........cccccveiieiiiiiieieeie e 63
Nilai fornell-laker Criterion...........cc.ccoeoiiiiiciiice e 64
Hasil Pengujian Realibilitas...........c.ccceveiiiiciccieceee e, 65
Nilal R SQUAIE .....cviiieiiece e 65
NIAI F SQUANE ....eoviieecie e 66
Hasil Pengujian HIpOteSIS ........covviiiiiiie e, 67



DAFTAR GAMBAR

No Judul Halaman
1.1. Statistik konsumsi kopi di INdONESIA...........ccvevveiiiiiiiiiiieeeee 3
2.1 Teori Kebutuhan MasloW...........cccouiiieiiiinniereseseee e 16
2.2 Tahap-Tahap Proses Keputusan Pembelian...........ccccooeniiiiiiiiicnenn, 23
2.3 Kerangka PEMIKIFAN.......ccccuiiiiiiiieiesiee e 35
3.1 Model Variabel dalam SEM PLS dan Hubungannya ............ccccceevvvveveieennenne. 50
4.1 Toko KOpi BErsaudara..........cccoceieiiieiiiiieiie ettt st 53
4.2 Pengunjung Toko Kopi Bersaudara...........ccoceeveveiierinesiee e e seesie e 55

Xi


file:///C:/Users/ASUS/Documents/KULYAAHH/SKRIPSII/Bismillah%20skripsi%20terbaruu.docx%23_Toc144327330
file:///C:/Users/ASUS/Documents/KULYAAHH/SKRIPSII/skripsi%20print%20fix.docx%23_Toc152053369
file:///C:/Users/ASUS/Documents/KULYAAHH/SKRIPSII/skripsi%20print%20fix.docx%23_Toc152053620

DAFTAR LAMPIRAN

No Judul Halaman
1. Kuesioner PeNelitian ........cccoiveiiiiiiiise e 84
2. Jawaban Kuesioner Penelitian..........cccceveieiieiesinseesese e 88
3. Hasil Output Software SMart PLS ........cccccceivviveeeeeceeeeesieee e 93

Xii



	6cc7495c18ee1935eb3affcfa6b65526df7cbe66bd771e9f89b222d02a3737f1.pdf
	bf17aafb96f39b1ce0703e8d88bea827656eeabf4b8e2ab70e6165ccc0cb10b0.pdf
	f9c38bebfafbb5e37204c7b2b582690a1b17ff868a3dcf681b589def6e060a53.pdf
	PENGARUH SELF ACTUALIZATION DAN GAYA HIDUP HANGOUT
	50a5a51eda958a0ba90891bb03f6ed510b437a7d054372c154dd7ed85ee12003.pdf



