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ABSTRAKSI

SARAH REGINA SIREGAR, 17042010093, ANALISIS FAKTOR-FAKTOR
YANG DIPERTIMBANGKAN KONSUMEN DALAM MEMBELI
PRODUK SKINCARE SECARA ONLINE SELAMA PSBB PANDEMI
COVID-19 DI INDONESIA (Studi Eksploratori Pada Warga Kota
Surabaya)

Akhir tahun 2019, sebuah virus muncul di kota Wuhan, China yaitu SARS-
Cov-2 yang kemudian tersebar di dunia, termasuk Indonesia. Pemerintahpun
melangsungkan berbagai upaya untuk memutus rantai persebaran, salah satunya
Pembatasan Sosial Berskala Besar (PSBB). Namun hal tersebut memberikan
dampak ke perekonomian negara. Banyak industri dan bisnis di dalamnya
mengalami penurunan, namun industri skincare masih bertahan karena
masyarakat masih banyak menggunakan produk skincare selama PSBB.
Penelitian ini bertujuan untuk meneliti faktor-faktor yang dipertimbangkan
konsumen dalam membeli produk skincare secara online selama PSBB Pandemi
Covid-19. Sampel yang digunakan sebanyak 107 responden. Teknik pengambilan
sampel yang digunakan adalah Purposive Sampling. Variabel laten yang
digunakan pada penelitian ini terdiri dari Produk, Harga, Tempat, Promosi.
Teknik analisis penelitian ini ialah Analisis Faktor Eksploratori.

sebanyak 16 variabel laten digunakan pada penelitian ini dan seluruhnya
memenuhi syarat berdasarkan nilai KMO dan Measure of Sampling Adequency
(MSA). Berdasarkan analisis faktor menggunakan rotasi (varimax), diperoleh
empat faktor pembentuk baru yang terdiri dari Keunggulan Produk (Faktor 1),
Promosi (Faktor 2), Distribusi (Faktor 3), Formulasi Produk (Faktor 4). Didapat
pada hasil akhir bahwa variabel yang paling mempengaruhi ialah Publisitas
Produk.

Kata Kunci: Analisis Faktor, Covid-19, Skincare, Keputusan Pembelian.



ABSTRACTION

SARAH REGINA SIREGAR, 17042010093, ANALYSIS OF FACTORS
CONSIDERED BY CONSUMERS IN PURCHASING SKINCARE
PRODUCTS ONLINE DURING COVID-19 PANDEMIC PSBB IN
INDONESIA (An Exploratory Study of Surabaya Residents).

At the end of 2019, a virus emerged in Wuhan, China, known as SARS-
Cov-2 which spread globally, including in Indonesia. The government has made
various efforts to break the spread, one of which is Large-Scale Social
Restrictions (PSBB). However, this has an impact on the country's economy.
Many industries and businesses in it have experienced a decline, but the skincare
industry still survives because people still consume skincare products during
PSBB. This study examines the factors that exclude consumers from buying
skincare products via online during the Covid-19 Pandemic PSBB. The sample
used was 107 respondents. The sampling technique used was purposive sampling.
The variables used in this study consist of Product, Price, Place, and Promotion.
The analysis technique of this research is exploratory factor analysis.

Sixteen variables were used in this study and each of them met the
requirements based on the KMO value and the Measure of Sampling Adequency
(MSA). Based on factor analysis using rotation (varimax), four new forming
factors were obtained as Product Competitiveness (Factor 1), Promotion (Factor
2), Distribution (Factor 3), and Product Formulation (Factor 4). It is found in the
final result that the most influencing variable is Product Publicity.

Keywords: Factor Analysis, Covid-19, Skincare, Purchasing Decision.
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