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ABSTRAK  

AULIA REFI FEBRIANDIKA, 19042010131, ANALISIS PENGARUH 

CUSTOMER VALUE TERHADAP KEPUASAN PELANGGAN MELALUI 

VALUE CO-CREATION SEBAGAI VARIABEL INTERVENING 

 

(STUDI TERHADAP PENGGUNA AIRSOFT DCOBRA) 

 

Penelitian ini bertujuan untk mengetahui Analisis Pengaruh Customer Value 

Terhadap Kepuasan Pelanggan Melalui Value Co-Creation Sebagai Variabel 

Intervening terhadap pengguna airsoft Dcobra di Pulau Jawa. Penelitian ini 

menggunakan metode kombinasi atau mix method, yaitu menggabungkan atau 

mengkombinasi dengan menghubungkan metode kuantitatif dan kualitatif. mix 

method yang digunakan pada penelitian ini yaitu Sequential explanatory design, 

yaitu metode penelitian kombinasi bertahap yang dimulai dari metode kuantitatif 

lalu dilanjutkan dengan metode kualitatif. Teknik pengambilan sampel 

menggunakan teknik non probability sampling. Sampel ditentukan dengan 

menggunakan rumus unknown population milik Sugiyono (2014) yang berjumlah 

100 responden. Kriteria responden penelitian ini yaitu pengguna airsoft Dcobra 

yang berdomisili di Pulau Jawa. Penelitian ini menggunakan  analisis Partial Least 

Square Structural Equation Modeling (SEM-PLS) dengan bantuan software 

SmartPLS 4.0.9.5. 

Hasil penelitian menunjukkan bahwa Customer value berpengaruh positif dan 

signifikan secara statistik terhadap Kepuasan Pelanggan. Customer value 

berpengaruh positif dan signifikan secara statistik terhadap Value Co-creation.  

Value Co-Creation berpengaruh positif dan signifikan secara statistik terhadap 

kepuasan. Customer value berpengaruh positif dan signifikan secara statistik 

terhadap kepuasan pelanggan melalui value co-creation. 

 

Kata kunci : Customer Value, Kepuasan Pelanggan, Value Co-Creation, 

Pengguna Airsoft DCobra 
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ABSTRACT 

AULIA REFI FEBRIANDIKA, 19042010131, ANALYSIS OF THE 

INFLUENCE OF CUSTOMER VALUE ON CUSTOMER SATISFACTION 

THROUGH VALUE CO-CREATION AS AN INTERVENING VARIABLE 

(STUDY OF DCOBRA AIRSOFT CONSUMERS)  

This study aims to determine the Analysis of the Influence of Customer Value on 

Customer Satisfaction through Value Co-Creation as an Intervening Variable for 

Dcobra airsoft consumers in Java. This study uses a combination method or mix 

method, which combines or combines quantitative and qualitative methods. The 

mix method used in this research is sequential explanatory design, which is a 

gradual combination research method that starts with the quantitative method and 

then continues with the qualitative method. The sampling technique uses a non-

probability sampling technique. The sample was determined using the unknown 

population formula belonging to Sugiyono (2014), which totaled 100 respondents. 

The criteria for this research respondent are Dcobra airsoft consumers who live on 

the island of Java. This study uses Partial Least Square Structural Equation 

Modeling (SEM-PLS) analysis with the help of SmartPLS 4.0.9.5 software. 

The results of the study show that customer value has a positive and statistically 

significant effect on customer satisfaction. Customer value has a positive and 

statistically significant effect on Value Co-creation. Value Co-Creation has a 

positive and statistically significant effect on satisfaction. Customer value has a 

positive and statistically significant effect on customer satisfaction through value 

co-creation. 

 

Keywords: Customer Value, Customer Satisfaction, Value Co-Creation, 

DCobra Airsoft Consumer
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