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Analisis Efektivitas Media Sosial Instagram Sebagai Media Promosi  

Produk Nhu Nhu Lemongrass 

 

Analysis of the Effectiveness of Social Media Instagram as a Promotional 

Platform of Nhu Nhu Lemongrass Products  

 

Nanda Trisna Prihartini, Mubarokah, dan Ika Sari Tondang 

ABSTRAK 

Tren minuman kekinian telah berkembang selama beberapa tahun terakhir. Dalam 

menghadapi tingginya persaingan dan besarnya peluang pasar, Nhu Nhu 

Lemongrass menggunakan Instagram sebagai media utama promosi produknya. 

Tujuan dari penelitian ini adalah untuk menganalisis tingkat efektivitas promosi 

Nhu Nhu Lemongrass di Instagram dan untuk merumuskan alternatif tindakan 

pengembangan promosi Nhu Nhu Lemongrass di Instagram. Tujuan pertama dari 

penelitian ini dianalisis menggunakan metode CRI (Customer Response Index) dan 

tujuan kedua dirumuskan menggunakan analisis deksriptif yang didasarkan atas 

hasil tingkat efektivitas kegiatan promosi. Hasil dari penelitian ini adalah kegiatan 

promosi Nhu Nhu Lemongrass berada pada kategori cukup baik. Sedangkan 

alternatif tindakan pengembangan promosi Nhu Nhu Lemongrass di Instagram 

dapat dilakukan dengan memanfaatkan fitur iklan berbayar Instagram, merancang 

konten promosi informatif, dan meningkatkan interaksi dengan target konsumen.  

 

Kata kunci: efektivitas Instagram, promosi, Customer Response Index 

 

ABSTRACT 

The trend of popular drinks has been growing over the past few years. In the face 

of high competition and large market opportunities, Nhu Nhu Lemongrass uses 

Instagram as the main media for promoting its products. The purpose of this study 

is to analyze the level of effectiveness of Nhu Nhu Lemongrass promotion on 

Instagram and to formulate alternative actions for the improvement of Nhu Nhu 

Lemongrass promotion on Instagram. The first objective of this study was analyzed 

using the CRI (Customer Response Index) method and the second objective was 

formulated using descriptive analysis based on the results of the effectiveness level 

of promotional activities. The result of this study is that the promotional activities 

of Nhu Nhu Lemongrass are in the good enough category. While alternative actions 

for improving the promotion of Nhu Nhu Lemongrass on Instagram can be done by 

utilizing Instagram's paid advertising features, designing informative promotional 

content, and increasing interaction with target consumers. 

 

Keywords: Instagram effectiveness, promotion, Customer Response Index  
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