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ABSTRAK 

 Penelitian ini bertujuan untuk meneliti bagaimana pengaruh ergonomic, product 

display, brand image, dan product knowledge terhadap purchase intention serta 

menjelaskan peran price discount memoderasi pengaruh ergonomic, product display, 

brand image, dan product knowledge terhadap purchase intention sepatu Aerostreet. 

Sampel yang digunakan sebesar 100 responden dengan metode purposive sampling. 

Data dikumpulkan dengan menyebar kuisioner melalui google formulir menggunakan 

skala likert untuk mengukur 20 indikator. Penelitian dilakukan dengan menggunakan 

metode SEM. Hasil penelitian menunjukkan bahwa ergonomic, product display dan 

brand image tidak berpengaruh signifikan terhadap purchase intention. Price discount 

tidak mampu memoderasi pengaruh ergonomic, product display dan brand image 

terhadap purchase intention. Sementara variabel product knowledge dikeluarkan dari 

struktur model kerena menghasilkan multikolinearitas yang berarti terdapat hubungan 

yang signifikan antara variabel eksogen 

Kata kunci: ergonomic, product display, brand image, product knowledge, purchase 

intention   
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ABSTACK 

 This study aims to examine how the influence of ergonomics, product display, 

brand image, and product knowledge on purchase intentions and to explain the 

moderating effect of price discounts on ergonomic influences, product appearance, 

brand image, and product knowledge on purchase intentions of Aerostreet shoes. The 

sample used is 100 respondents with a purposive sampling method. Data was collected 

by distributing questionnaires via google forms using a Likert scale to measure 20 

indicators. The research was conducted using the SEM method. The results of the study 

show that ergonomics, product display and brand image have no significant effect on 

purchase intention. Price discount is not able to moderate the effect of ergonomics, 

product display and brand image on purchase intention. While the product knowledge 

variable is excluded from the model structure because it produces multicollinearity 

which means there is a significant relationship between exogenous variables. 

Keywords: ergonomic, product display, brand image, product knowledge, purchase 

intention 


