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ABSTRAK

Strategi Public Relations Pemprov Jatim dalam Pemanfaatan Media Sosial
Sebagai Media Penyampaian Informasi Terkait Covid-19

Penelitian ini berfokus pada strategi PR Pemerintah Provinsi Jawa Timur dalam
pemanfaatan media social sebagai media untuk menyampaikan informasi terkait
Covid 19. Penelitian ini menggunakan pendekatan kualitatif deskriptif.
Pengumpulan data menggunakan wawancara, observasi dan dokumentasi.
Narasumber penelitian ini adalah Humas (PR) Pemprov Jawa Timur dan Jurnalis.
Uji keabsahan data dilakukan dengan triangulasi. Analisis data menggunakan
deskriptif kualitatif Miles-Huberman. Hasil Penelitian menyatakan bahwa
berdasarkan teori Relationship Management Theory Strategi Public Relations
Humas Pemprov Jatim berupaya untuk menyesuaikan kebutuhan publik dengan
merancang startegi komunikasi. Humas Pemprov Jatim melihat bahwa kebutuhan
masyarakat untuk menerima informasi harus dipenuhi dengan baik melalui media
sosial. Media sosial dipilih karena masyarakat sangat familiar dengan media
soaial. Selain itu, media sosial dapat menyebar berita atau informasi dengan cepat
dan masif. Dalam menjalankan startegi public relation Humas Pemprov Jatim
mampu menjaga kualitas hubungan antara Pemprov Jatim dan masyarakat hal
tersebut dapat dilihat dari empat dimensi yang dirumuskan oleh Hon dan Grunig
yaitu Kepercayaan (trust) Komitmen Kepuasan (satisfaction), Kontrol
kebersamaan (Control Mutually). Strategi public relation Humas Pemprov Jatim
dengan memanfaatkan media sosial untuk meginformasikan Covid-19 dengan
menjalankan pencarian fakta, perencanaan, action, dan evaluasi.

Kata kunci : Media Sosial, Public Relation, Strategi Humas
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ABSTRAC

East Java Provincial Government’s Public Relations Strategy in Utilizing
Social Media as a Media for Delivering Information Related to Covid-19

This study focuses on the PR strategy of the East Java Provincial Government in
the use of social media as a medium to convey information related to Covid 19.
This study uses a descriptive qualitative approach. Collecting data using
interviews, observation and documentation. The sources of this research were the
East Java Provincial Public Relations (PR) and journalists. The data validity test
was done by triangulation. Data analysis used qualitative descriptive Miles-
Huberman. The result of the research states that based on the theory of
Relationship Management Theory, the Public Relations Strategy of the East Java
Provincial Government seeks to adapt to public needs by designing a
communication strategy. East Java Provincial Government Public Relations sees
that the public's need to receive information must be met properly through social
media. Social media was chosen because people are very familiar with social
media. In addition, social media can spread news or information quickly and
massively. In carrying out the public relations strategy of the East Java Provincial
Government, it is able to maintain the quality of the relationship between the East
Java Provincial Government and the community, this can be seen from the four
dimensions formulated by Hon and Grunig, namely Trust, Commitment of
Satisfaction (Satisfaction), Mutual Control (Control Mutually). The East Java
Provincial Government's Public Relations strategy by utilizing social media to
inform Covid-19 by carrying out fact-finding, planning, action, and evaluation.

Keywords: Social Media, Public Relations, Public Relations Strategy
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