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ABSTRAK

MOTIVASI PERILAKU KONSUMEN DALAM BERBELANJA PADA
MARKETPLACE TOKOPEDIA DITENGAH PANDEMI COVID-19

(Studi Deskriptif Kualitatif Tentang Motivasi Perilaku Konsumen Berbelanja Pada

Marketplace Tokopedia Dalam Pengambilan Keputusan)

Semakin meningkatnya penggunaan teknologi, membuat berbagai market place yang
ada di Indonesia semakin beragam. Dari banyaknya market place di Indonesia, pada
tahun 2019 Tokopedia menjadi market place online favorit urutan pertama di
Indonesia yang paling banyak digunakan masyarakat. Peneliti ingin melihat, motivasi
apa yang menjadikan masyarakat Indonesia memilih menggunakan Tokopedia untuk
memenuhi kebutuhannya dibanding denga market place online lainnya di Era
pandemic Covid 19 seperti saat ini. Tujuan dari penelitian ini yakni peneliti ingin
mengetahui perilaku konsumen dari segi mengapa konsumen motivasi memilih
menggunakanTokopedia di Era Pandemi Covid 19.

Metode penelitian yang digunakan peneliti yaitu deskriptif kualitatif , dengan
menggunakan teknik pengumpulan data wawancara terstruktur, menggunakan teori
kebutuhan dan motivasi karena peneliti akan meneliti melihat dari kebutuhan dan
motivasi masing-masing konsumen.

Dari hasil penelitian yang dilakukan peneliti, didapatka hasil bahwa motivasi
perilaku konsumen dalam berbelanja di Tokopedia pada saat Covid yaitu dipengaruhi
oleh lima kataegorisasi. Kategorisasi tersebut yakni lingkungan sekitar, ketertarikan
terhadap star seller, banyaknya promosi, kelengkapan barang, dan user interface
yang menarik. Masing-masing konsumen memiliki alasan yang berbeda. Dan peneliti
menyimpulkan dari lima kategorisasi didapatkan hasil motivasi yang paling dominan
yang disukai konsumen yakni karena kelengkapan barang yang ada di Tokopedia dan
juga banyaknya promosi yang diberikan oleh Tokopedia.

Kata Kunci : Perilaku konsumen, Motivasi, Tokopedia
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ABSTRACT

MOTIVATION OF CONSUMER BEHAVIOR IN SHOPPING IN TOCOPEDIA
MARKET PLACE IN THE MIDDLE OF PANDEMIC COVID 19

(Qualitative Descriptive Study of Consumer Behavior In Shopping In Tokopedia
Market Place In The Mlddle Of Pandemmic COVID 19)

The increasing use of technology, makes a variety of market places in Indonesia
increasingly diverse. Of the many market places in Indonesia, in 2019 Tokopedia
became the first favorite online market place in Indonesia that is the most widely
used by the public. The researcher wants to see what motivation has made
Indonesian people choose to use Tokopedia to fulfill their needs compared to other
online market places in the Covid 19 Era Era as it is today. The purpose of this study
is that researchers want to find out consumer behavior in terms of why consumers are
motivated to choose to use the Book in the Covid Pandemic Era 19.

The research method used by researchers is descriptive qualitative, using structured
interview data collection techniques, using theories of need and motivation because
researchers will examine the needs and motivations of each consumer.

From the results of research conducted by researchers, the results show that the
motivation of consumer behavior in shopping at Tokopedia at Covid is influenced by
five words. The categorization is environmental culture, interest in star sellers,
number of promotions, completeness of goods, and attractive user interface. Each
consumer has a different reason. And the researchers concluded that from the five
categorizations the most dominant motivational results were preferred by consumers
because of the completeness of the items in Tokopedia and also the number of
promotions given by Tokopedia.

Key Word : Consumer Behavior, Motivation, Tokopedia
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