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ABSTRAK 

EKTYANI DINDA P.H. 1443010035.  HATE SPEECH DI MEDIA SOSIAL (Studi 

Kasus Hate Speech Di Media Sosial Melalui Social Experiment V-Log [Video Blog] 

Youtube Gita Savitri Devi yang Berjudul “The Hate You Give”) 

Penelitian ini bertujuan untuk mengetahui bagaimana fenomena Hate Speech 

ditampilkan melalui social experiment V-log (Video Blog) Youtube Gita Savitri Devi yang 

berjudul “The Hate You Give”. 

Penelitian ini menggunakan metode kualitatif deskriptif studi kasus yaitu 

melakukan wawancara dengan Gita Savitri Devi pemilik video eksperimen sosial “The 

Hate You Give” dan 6 orang yang telah berpartisipasi dalam video tersebut terkait dengan 

fenomena Hate Speech menurut video eksperimen sosial “The Hate You Give”. Untuk 

melengkapi jawaban diatas, peneliti melakukan wawancara dengan informan melalui 

email. Data tersebut dikelompokan menjadi 3 kategori pertanyaan sesuai jenis informan, 

yaitu informan utama, subjek dan objek. 

Hasil Penelitian ini menunjukan bahwa Hate Speech dalam media sosial melalui 

video eksperimen sosial “The Hate You Give” adalah bahwa penilaian subjek terhadap 

objek tidak sama dengan persepsi mereka sebelum dipertemukan dan ketika dipertemukan, 

begitu pula sebaliknya. Hate speech muncul ketika seseorang merasa lebih baik akan 

dirinya sendiri. Tidak menghargai diri sendiri, lalu tidak tahu cara menghargai 

orang. Kurangnya exposure terhadap perbedaan, sehingga mudah sekali terpelatuk. 

Kata kunci: Youtube, V-log, Video Eksperimen Sosial, Hate speech. 

ABSTRACT 

EKTYANI DINDA P.H. 1443010035.  HATE SPEECH IN SOCIAL MEDIA (Hate 

Speech Case Study In Social Media Through Social Experiment V-Log [Video Blog] 

Youtube Gita Savitri Devi Entitled "The Hate You Give” 

  

 This study aims to find out how the Phenomenon Hate Speech Displayed Through 

Social Experiment V-log (Video Blog) Youtube Gita Savitri Devi Entitled "The Hate You 

Give". 

 

 This study used qualitative descriptive method of case study that is interview with 

Gita Savitri Devi owner of social experiment video "The Hate You Give" and 6 people who 

have participated in the video related to Hate Speech phenomenon according to social 

experiment video "The Hate You Give". To complete the answer above, the researchers 

conducted interviews with informants via email. The data is grouped into 3 categories of 

questions according to the type of informant, the main informant, subject and object. 

 

 The results of this study show that Hate Speech in social media through social 

experiment video "The Hate You Give" is that the subject's assessment of objects is not the 

same as their perceptions before being reunited and when reunited, and vice versa. Hate 

speech arises when a person feels better about himself. Do not respect yourself, then do 

not know how to appreciate people. Lack of exposure to differences, so easily spoken about 

hate speech 

 

Keywords: Youtube, V-log, Social Experiment Video, Hate Speech. 




