
PENGARUH CELEBRITY ENDORSER DAN ELECTRONIC WORD OF MOUTH (E-

WOM) TERHADAP KEPERCAYAAN MEREK SHOPEE  

 

 

SKRIPSI 

 

 

 

 

 

Diajukan oleh : 

DEAN FARRELL RAYHAN 

19012010074/FEB/EM 

 

 

 

 

PROGRAM STUDI EKONOMI MANAJEMEN  

FAKULTAS EKONOMI DAN BISNIS 

UNIVERSITAS PEMBANGUNAN NASIONAL “VETERAN” 

JAWA TIMUR 

2023 



 



https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download


https://v3.camscanner.com/user/download

