
 
 

120 
 

DAFTAR PUSTAKA 

Abdillah W., Hartono J. (2015). Partial Least Square (PLS) Alternatif Structural 

Equation Modeling (SEM) dalam Penelitian Bisnis. CV. Andi Offset, 

Yogyakarta. 

Adiyatma, W. et al. (2022) ‘Evaluation Review on Wearable Technology 

Adoption for Sport Science’, 81, pp. 464–453. doi: 10.29007/k693. 

Agung, D. A. & Widyarini, L. A. (2021) ‘Multi-Group Analysis Innovation 

Diffusion dan Technology Acceptance Factors Terhadap Niat 

Mengadopsi Wearable Technology dengan Gender sebagai Moderator’, 

INOBIS: Jurnal Inovasi Bisnis dan Manajemen Indonesia, 4(2), pp. 

189–204. doi: 10.31842/jurnalinobis.v4i2.177. 

Al-Emran, M. (2021) ‘Evaluating the Use of Smartwatches for Learning Purposes 

through the Integration of the Technology Acceptance Model and Task-

Technology Fit’, International Journal of Human-Computer 

Interaction, 37(19), pp. 1874–1882. doi: 

10.1080/10447318.2021.1921481. 

Al-emran, M., Al-maroof, R. & Al-sharafi, M. A. (2020) ‘What impacts learning 

with wearables ? An integrated theoretical model model’, Interactive 

Learning Environments, 0(0), pp. 1–21. doi: 

10.1080/10494820.2020.1753216. 

 



121 
 

 
 

Al-Maroof, R. S. et al. (2021) ‘User acceptance of smart watch for medical 

purposes: An empirical study’, Future Internet, 13(5), pp. 1–19. doi: 

10.3390/fi13050127. 

Alaskari, E. et al. (2022) ‘Utilization of wearable smartwatch and its application 

among Saudi population’. 

Anggraini, N. et al. (2019) ‘ScienceDirect ScienceDirect Usability Study and 

Users ’ Perception of Smartwatch : Study on Usability Study and Users 

’ Perception of Smartwatch : Study on Indonesian Customer Indonesian 

Customer’, Procedia Computer Science, 161, pp. 1266–1274. doi: 

10.1016/j.procs.2019.11.241. 

Aripradono, H. W. (2021) ‘Analisis Technology Readiness and Acceptance 

Model (TRAM) Pada Penggunaan Sport Wearable Technology’, 

Teknika, 10(1), pp. 68–77. doi: 10.34148/teknika.v10i1.330. 

Ariyanta, Y. (2014). Modul Uji Instrumen Data: Uji Validitas dan Uji Reliabilitas  

dengan SPSS 16 (pp. 1–24). pp. 1–24. Yogyakarta. 

Baba, N. M., Baharudin, A. S. & Alomari, A. L. I. S. (2019) ‘DETERMINANTS 

OF USERS ’ INTENTION TO USE SMARTWATCH’, 97(18), pp. 

4738–4750. 

Budiarsi, S. Y. (2020) ‘Pendampingan Pengenalan Program SEM-PLS Pada 

Fakultas Ekonomi Universitas Merdeka Surabaya’, Jurnal Abdimas 

PeKA, 3(2), pp. 126–134. 



122 
 

 
 

Chuah, S. H. W. et al. (2016) ‘Wearable technologies: The role of usefulness and 

visibility in smartwatch adoption’, Computers in Human Behavior, 65, 

pp. 276–284. doi: 10.1016/j.chb.2016.07.047. 

Davis, F. (1989). Perceived usefulness, perceived ease of use, and user acceptance 

of information technology. MIS Quarterly, 13(3), 319–340. 

Dehghani, M. (2018) ‘Exploring the motivational factors on continuous usage 

intention of smartwatches among actual users’, Behaviour and 

Information Technology, 37(2), pp. 145–158. doi: 

10.1080/0144929X.2018.1424246. 

Dehghani, M., Kim, K. J. & Dangelico, R. M. (2018) ‘Will smartwatches last? 

factors contributing to intention to keep using smart wearable 

technology’, Telematics and Informatics, 35(2), pp. 480–490. doi: 

10.1016/j.tele.2018.01.007. 

Dutot, V., Bhatiasevi, V. & Bellallahom, N. (2019) ‘Applying the technology 

acceptance model in a three-countries study of smartwatch adoption’, 

Journal of High Technology Management Research, 30(1), pp. 1–14. 

doi: 10.1016/j.hitech.2019.02.001. 

G. D. Garson, Partial Least Squares. Asheboro: Statistical Associates Publishing, 

2016 

Hair et al. (2013) on Multivariate Data Analysis Joseph F . Hair Jr . William C . 

Black Seventh Edition. 



123 
 

 
 

Hossain, U. et al. (2021) ‘Technology in Society Applied Artificial Intelligence 

and user satisfaction : Smartwatch usage for healthcare in Bangladesh 

during COVID-19’, Technology in Society, 67(8), p. 101780. doi: 

10.1016/j.techsoc.2021.101780. 

Hsiao, K. L. & Chen, C. C. (2018) ‘What drives smartwatch purchase intention? 

Perspectives from hardware, software, design, and value’, Telematics 

and Informatics, 35(1), pp. 103–113. doi: 10.1016/j.tele.2017.10.002. 

Indah, M. & Agustin, H. (2019) ‘Penerapan Model Utaut (Unified Theory Of 

Acceptance And Use Of Technology) Untuk Memahami Niat Dan 

Perilaku Aktual Pengguna Go-Pay Di Kota Padang’, Jurnal Eksplorasi 

Akuntansi, 1(4), pp. 1949–1967. doi: 10.24036/jea.v1i4.188. 

Kim, K. J., & Shin, D. H. (2015). An acceptance model for smart watches: 

Implications for the adoption of future wearable technology. Internet 

Research, 25(4), 527-541. 

Kim, T. & Chiu, W. (2019) ‘Consumer acceptance of sports wearable technology: 

the role of technology readiness’, International Journal of Sports 

Marketing and Sponsorship, 20(1), pp. 109–126. doi: 10.1108/IJSMS-

06-2017-0050. 

Lee, S. Y. & Lee, K. (2018) ‘Factors that influence an individual’s intention to 

adopt a wearable healthcare device: The case of a wearable fitness 

tracker’, Technological Forecasting and Social Change, 129(February 

2017), pp. 154–163. doi: 10.1016/j.techfore.2018.01.002. 



124 
 

 
 

Lorinsa, D. (2018) ‘PENGGUNAAN WEARABLE INTERNET OF THINGS 

WIoT ) OLEH KAUM MILENIAL’. 

Laudon, K. C., & Laudon, J. P. (2014) Management information systems, 

Business Policy and Strategy: The Art of Competition. doi: 

10.1080/00221546.1978.11780376. 

Rabaa, A. A. (2021) ‘U NDERSTANDING THE D ETERMINANTS OF W 

EARABLE P AYMENT A DOPTION : A N E MPIRICAL S TUDY’, 

16, pp. 173–211. 

Rukajat, A. (2018). Pendekatan penelitian kuantitatif: quantitative research 

approach. Deepublish. 

Sabbir, M. M. et al. (2020) ‘Exploring Factors Affecting Consumers’ Intention to 

Use Smartwatch in Bangladesh: An Empirical Study’, Asia Pacific 

Journal of Information Systems, 30(3), pp. 636–663. doi: 

10.14329/apjis.2020.30.3.636. 

Safitri, N. (2020) ‘Model Kesuksesan Sistem Teknologi Informasi Delone & 

McLean pada Sistem Informasi Pengelolaan Proyek’, INFORMATICS 

FOR EDUCATORS AND PROFESSIONAL : Journal of Informatics, 

4(2), p. 173. doi: 10.51211/itbi.v4i2.1346. 

Sugiyono. (2013). Metode Penelitian Pendidikan Pendekatan Kuantitatif, 

Kualitatif dan R&D. Bandung: Alfabeta. 

Sujarweni, V. Wiratna, “Metodologi Penelitian: Lengkap, praktis, dan mudah 



125 
 

 
 

dipahami,” Yogyakarta: PT Pustaka Baru, 2014 

T. L. M. Suryanto, N. C. Wibowo, A. Afandi, W. D. Lestari and M. R. Pratama 

(2022) "Understanding the Acceptance of Smartwatch Application on 

Football Players as a Performance Monitoring Tools," 2022 IEEE 8th 

Information Technology International Seminar (ITIS), pp. 62-67, doi: 

10.1109/ITIS57155.2022.10010287. 

Wu, L. H., Wu, L. C. & Chang, S. C. (2016) ‘Exploring consumers’ intention to 

accept smartwatch’, Computers in Human Behavior, 64, pp. 383–392. 

doi: 10.1016/j.chb.2016.07.005. 

Zaradi, D. R., Suzianti, A. and Usman, X. (2019) ‘Analysis of technology 

adoption model on health monitoring via smartwatches and fitness 

bands across generations in Indonesia’, ACM International Conference 

Proceeding Series, pp. 60–65. doi: 10.1145/3369985.3370009. 

Zhang, P., Li, N. & Sun, H. (2006) ‘Affective quality and cognitive absorption: 

Extending technology acceptance research’, Proceedings of the Annual 

Hawaii International Conference on System Sciences, 8(C), pp. 1–10. 

doi:10.1109/HICSS.2006.39


	DAFTAR PUSTAKA

