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PENGARUH BRAND IMAGE DAN ELECTRONIC WORD OF MOUTH 

TERHADAP MINAT BELI KONSUMEN PADA PRODUK MINUMAN 

MIXUE ICE CREAM AND TEA  

(Studi Kasus Pada Konsumen Mixue Ice Cream And Tea Tropodo) 
 

THE INFLUENCE OF BRAND IMAGE AND ELECTRONIC WORD OF 

MOUTH ON CONSUMERS' INTEREST BUYING IN MIXUE ICE CREAM 

AND TEA BEVERAGE PRODUCTS  

(Case Study On Consumers Of Mixue Ice Cream And Tea Tropodo) 

 

Yolanda Dian Artasari Saragih, Nuriah Yuliati, dan Dona Wahyuning Laily 

ABSTRAK 

 

Persaingan dalam industri makanan dan minuman (food and baverage) di 

Indonesia kian hari semakin kompetitif. Pertumbuhan industri makanan dan 

minuman mencapai 3,57% pada tahun 2022. Salah satu bisnis ritel yang sedang 

berkembang di Indonesia bergerak di bidang industri food and baverages yaitu 

Mixue Ice Cream and Tea. Penelitian ini bertujuan untuk menganalisis pengaruh 

brand image dan electronic word of mouth terhadap produk minuman Mixue Ice 

Cream and Tea. Penelitian ini dilakukan di minuman Mixue Ice Cream and Tea 

cabang Tropodo. Teknik pengambilan sampel menggunakan purposive sampling 

jumlah sampel 55 orang. Metode analisis data dengan menggunakan analisis 

deskriptif dan analisis SEM-PLS dengan aplikasi SmartPLS versi 4. Berdasarkan 

analisis menggunakan variabel Brand Image dan Electronic Word of Mouth secara 

positif berpengaruh terhadap Minat Beli. Kedua variabel tersebut juga memiliki 

pengaruh signifikan terhadap minat beli Mixue Ice Cream and Tea Tropodo, 

karena memiliki nilai p-value 0.000 < 0.05. 

 

Kata kunci: Brand Image, Electronic Word of Mouth, Minat Beli, Eskrim 

ABSTRACT 

Competition in the food and beverage industry (food and beverage) in Indonesia 

is increasingly competitive. The growth of the food and beverage industry will 

reach 3.57% in 2022. One of the developing retail businesses in Indonesia is 

engaged in the food and beverage industry, namely Mixue Ice Cream and Tea. 

This study aims to analyze the effect of brand image and electronic word of mouth 

on Mixue Ice Cream and Tea beverage products. This research was conducted at 

the Tropodo branch of Mixue Ice Cream and Tea. The sampling technique used 

purposive sampling with a sample size of 55 people. Methods of data analysis 

using descriptive analysis and SEM-PLS analysis with the SmartPLS version 4 

application. Based on analysis using the variables Brand Image and Electronic 

Word of Mouth positively affect Purchase Intention. These two variables also 

have a significant influence on buying interest in Mixue Ice Cream and Tea 

Tropodo, because they have a p-value of 0.000 <0.05. 

 

Keywords: Brand Image, Electronic Word of Mouth, Buying Interest, Ice Cream 



ix 
 

DAFTAR ISI 

  Halaman 

LEMBAR PENGESAHAN ........................................................................   iii 

SURAT PERNYATAAN............................................................................    v 

KATA PENGANTAR ................................................................................    vi 

ABSTRAK ..................................................................................................   viii 

DAFTAR ISI ...............................................................................................   ix 

DAFTAR TABEL .......................................................................................      xi 

DAFTAR GAMBAR ..................................................................................      xiii 

DAFTAR LAMPIRAN ...............................................................................   xiv 

I.  PENDAHULUAN ...............................................................................  1 

1.1 Latar Belakang ...............................................................................  1 

 1.2 Rumusan Masalah .........................................................................  8 

 1.3 Kerangka Pemikiran ......................................................................  8 

 1.4 Manfaat Penelitian ........................................................................  8 

II.  TINJAUAN PUSTAKA ......................................................................  10 

2.1 Penelitian Terdahulu ......................................................................  10 

2.2 Landasan Teori ...............................................................................  21 

2.3 Kerangka Pemikiran .......................................................................  36 

2.4 Hipotesis ........................................................................................  39 

III.  METODOLOGI PENELITIAN ...........................................................  40  

3.1 Waktu dan Tempat Penelitian  .......................................................  40 

3.2 Metode Penentuan Lokasi  .............................................................  40 

3.3 Metode Penentuan Sampel .............................................................  40 



x 
 

3.4 Metode Pengumpulan Data ............................................................  42 

3.5 Metode Analisis Data .....................................................................  44 

3.6 Definisi Operasional dan Pengukuran Variabel .............................  50 

IV.  HASIL DAN PEMBAHASAN ............................................................  54  

4.1 Gambaran Umum Perusahaan  .......................................................  54 

4.2 Karakteristik Konsumen Mixue Ice Cream and Tea  .....................  59 

4.3 Proses Tahapan Minat Beli Konsumen ..........................................  70 

4.4 Pengaruh Antar Variabel ................................................................  85 

V.  KESIMPULAN DAN SARAN ............................................................  93  

5.1 Kesimpulan  ...................................................................................  93 

5.2 Saran  .............................................................................................  94 

DAFTAR PUSTAKA .................................................................................  95 

LAMPIRAN ................................................................................................  101  



xi 
 

DAFTAR TABEL 

No.                     Judul             Halaman 

3.1 Definisi Operasional..............................................................................       51 

3.2 Skala Likert ..............................................................................................       53 

4.1 Variasi Menu Produk Mixue Ice Cream and Tea.....................................       57 

4.2 Pengelompokan Responden Berdasarkan Jenis Kelamin Konsumen ......       59 

4.3 Pengelompokan Responden Berdasarkan Umur Konsumen....................       60 

4.4 Pengelompokan Responden Berdasarkan Pendidikan Konsumen ...........       61 

4.5 Pengelompokan Responden Berdasarkan Pekerjaan Konsumen .............       62 

4.6 Pengelompokan Responden Berdasarkan Pendapatan Konsumen ..........       63 

4.7 Skor Kuesioner Variabel Brand Image (X1) ...........................................       64 

4.8 Skor Kuesioner Variabel Electronic Word of Mouth (X2) ......................       66 

4.9 Skor Kuesioner Variabel Minat Beli (Y) .................................................       68 

4.10 Motivasi Utama Konsumen Membeli ....................................................       71 

4.11 Manfaat Mengkonsumsi Minuman ........................................................       72 

4.12 Sumber Informasi Konsumen Minuman ................................................       73 

4.13 Media yang Mempengaruhi Proses Minat Beli ......................................       74 

4.14 Pertimbangan Awal Konsumen dalam Mengkonsumsi Minuman.........       76 

4.15 Ciri Minuman Eskrim dan Teh yang Berkualitas menurut Konsumen ..       77 

4.16 Hasil Uji Validitas Variabel ...................................................................       80 

4.17 Nilai AVE dan AVES ............................................................................       81 

4.18 Output Latent Variabel Correlation.......................................................       81 

4.19 Hasil Uji Reabilitas Variabel .................................................................       82 

4.20 Nilai R-Square .......................................................................................       83 



xii 
 

4.21 Hasil Pengujian Hipotesis ......................................................................       84  



xiii 
 

DAFTAR GAMBAR 

No.                     Judul             Halaman 

1. 1 Data PDB Industri Makanan dan Minuman 2020-2022 ..................         1 

1. 2 Jumlah Pengguna Internet 2022 .........................................................         3 

1. 3 Media Sosial Tersering Digunakan 2022 ...........................................         4 

2. 1 Kerangka Pemikiran ...........................................................................       38 

3. 1 Diagram Jalur Penelitian ....................................................................       46 

4. 1 Struktur Organisasi Mixue Ice Cream and Tea Tropodo ...................       56 

4. 2 Menu Mixue Ice Cream and Tea Tropodo .........................................       57 

4. 3 Diagram Jalur SEM-PLS ....................................................................       79 

 

  



xiv 
 

DAFTAR LAMPIRAN 

No.                     Judul             Halaman 

1.  Kuesioner Penelitian ..........................................................................     101 

2.  Tabulasi Variabel ...............................................................................     108 

3.  Hasil Analisis SmartPLS 4 .................................................................     111 

4.  Dokumentasi Penelitian ......................................................................     112 

 

 


