
97 

 

 

 

DAFTAR PUSTAKA 

Agustina, N. (2018). Pengaruh Kepuasan Pelanggan Dan Kepercayaan Merek 

Terhadap Loyalitas Merek Smartphone Samsung. 1–112. 

Alfian B.(2012: 26). (2021). Mengemukakan Faktor-Faktor Terbentuknya Citra 

Merek. 9–32. 

http://repository.stei.ac.id/4134/%0Ahttp://repository.stei.ac.id/4134/3/BAB 

II.pdf 

Brakus, J. J., Schmitt, B. H., & Zarantonello, L. (2009). Brand Experience: What Is 

It? How Is It Measured? Does It Affect Loyalty? Journal of Marketing, 73(3), 

52–68. https://doi.org/10.1509/jmkg.73.3.52 

Ellitan, L., Harvina, L. G. D., & Lukito, R. S. H. (2022). The Effect of Social Media 

Marketing on Brand Image, Brand Trust, and Purchase Intention of 

Somethinc Skincare Products in Surabaya. Journal of Entrepreneurship & 

Business, 3(2), 104–114. https://doi.org/10.24123/jeb.v3i2.4801 

Hasibuan, R. M., Dr. Fitriani Harahap, S.Pd., M., & Armansyah Lubis, S.E., M. . 

(2021). Pengaruh Kualitas Pelayanan Terhadap Kepuasan Pelanggan Di Cafe 

Vanilla Panyabungan. Jurnal Misi Institut Pendidikan Tapanuli Selatan 

(IPTS), 4(3), 175–182. 

Iglesias, O., Markovic, S., & Rialp, J. (2019). How does sensory brand experience 

influence brand equity? Considering the roles of customer satisfaction, 

customer affective commitment, and employee empathy. Journal of Business 

Research, 96(May), 343–354. https://doi.org/10.1016/j.jbusres.2018.05.043 

Kotler Philip., (2018). Principles of Marketing: Global Edition, 17th. United 

Kingdom: Pearson. 

Noviar, A. R., & Farida, S. N. (2022). Pengaruh Brand Image, Brand Satisfaction 

dan Brand Trust Terhadap Loyalitas Konsumen pada Suara Surabaya. 7(2), 

1229–1235 

Nurhayati, S. (2020). Pengaruh Brand Trust, Brand Experience Dan Kepuasan 

Pelanggan Terhadap Loyalitas Pelanggan. Jurnal.Amaypk.Ac.Id, VII(2), 36–

46. http://jurnal.amaypk.ac.id/index.php/jbma/article/download/100/114 

Prawira, A. A. N. D. N., & Setiawan, P. Y. (2021). Pengaruh Brand Image, Brand 

Satisfaction, Dan Brand Trust Terhadap Brand Loyalty Pelanggan Sepatu 

Merek Nike. E-Jurnal Manajemen Universitas Udayana, 10(12), 1305. 

https://doi.org/10.24843/ejmunud.2021.v10.i12.p03 

Ramadhani Putri, S., & Andarini, S. (2022). Persepsi Pencantuman Label Halal, 

Label Bpom, Dan Tanggal Kadaluarsa Mempengaruhi Minat Beli Konsumen 

Minuman Ready To Drink Di Surabaya. Research Journal on Islamic 

Economics, 8(1), 1–18. 

https://doi.org/10.1016/j.jbusres.2018.05.043


98 

 

 

 

Rita. (2020). Brand Experience. Binus University. 

https://bbs.binus.ac.id/gbm/2020/04/13/brand-experience/. 

RIzan, M., Saidani, B., & Sari, Y. (2012). Pengaruh Brand Image Dan Brand Trust 

Terhadap Brand Loyalty Telkomsel. Jurnal Riset Manajemen Sain Indonesia, 

3(1), 1–7. 

Rizan, M., Saidani, B., & Sari, Y. (2012). Pengaruh Brand Image Dan Brand Trust 

Terhadap Brand Loyalty Telkomsel. Jurnal Riset Manajemen Sain Indonesia, 

3(1), 1–7. 

Sianipar, E. T. (2018). The Effect Of Brand Trust And Brand Image On Consumer 

Loyalty In Buying Online Products At Lazada Indonesia. Journal Basic 

Science and Technology, 9(1), 17-25.  

Susilawati et. al. (2017). Pengaruh Brand Image Terhadap Brand Trust Serta 

Implikasinya Terhadap Brand Loyality (Produk Dodol Pt. Herlinah Cipta 

Pratama). Jurnal Wacana Ekonomi: Vol. 17 No. 01 Tahun 2017, Halaman 

024-034. 

Vanchapo, antonius rino. (2020). Kajian Pustaka, Kerangka Pemikiran Dan 

Hipotesis 2.1. Angewandte Chemie International Edition, 6(11), 951–952., 

2012, 2013–2015.




