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ANALISIS PENGARUH HARGA, LOKASI DAN KUALITAS PRODUK 

TERHADAP KEPUTUSAN PEMBELIAN BUAH DAN SAYUR DI 

SUPERMARKET HOKKY PANGLIMA SUDIRMAN SURABAYA 

 

ANALYSIS THE EFFECT OF PRICE, LOCATION AND PRODUCT QUALITY 

ON PURCHASE DECISION OF FRUITS AND VEGETABLES IN HOKKY 

PANGLIMA SUDIRMAN SUPERMARKET SURABAYA 

Feby Anggita Prastiwi, Nuriah Yuliati, Dona Wahyuning Laily 

ABSTRAK 

Tingkat konsumsi buah dan sayur perkapita dalam setahun di Jawa Timur 

mengalami kenaikan, namun tingkat konsumsi buah masih lebih rendah di 

bandingkan sayur. Munculnya perusahaan-perusahaan pemasar buah baik 

supermarket maupun toko-toko mengakibatkan terjadinya persaingan yang ketat, 

untuk mengatasi meningkatnya persaingan dalam merebut peluang pasar. Penelitian 

ini menganalisis karakteristik konsumen dan menganalisis pengaruh harga, lokasi 

dan kualitas produk terhadap keputusan pembelian buah dan sayur di Supermarket 

Hokky Panglima Sudirman Surabaya. Penelitian ini dilakukan di Supermarket 

Hokky Panglima Sudirman Surabaya. Teknik pengambilan sampel adalah 

accidental sampling dengan jumlah responden sebanyak 80 orang. Kriteria sampel 

yang digunakan adalah konsumen yang membeli buah dan sayur di Supermarket 

Hokky Panglima Sudirman Surabaya. Metode analisis menggunakan SEM-PLS 

dengan bantuan software WarpPLS versi 8.0. Hasil penelitian ini menunjukkan 

bahwa harga, lokasi dan kualitas produk berpengaruh positif dan signifikan 

terhadap keputusan pembelian buah dan sayur di Supermarket Hokky Panglima 

Sudirman Surabaya. 

 

Kata Kunci : harga, lokasi, kualitas produk, keputusan pembelian, supermarket 

 
ABSTRACT 

The level of consumption of fruit and vegetables per capita in a year in East Java 

has increased, but the level of consumption of fruit is still lower than vegetables. 

The emergence of fruit marketing companies, both supermarkets and shops, 

resulted in intense competition to overcome the increasing competition in seizing 

market opportunities. This study analyzes consumer characteristics and analyzes 

the effect of price, location and product quality on fruit and vegetable purchasing 

decisions at Hokky Panglima Sudirman Supermarket Surabaya. This research was 

conducted at the Hokky Panglima Sudirman Supermarket, Surabaya. The sampling 

technique was accidental sampling with 80 respondents. The sample criteria used 

are consumers who buy fruit and vegetables at the Hokky Panglima Sudirman 

Supermarket, Surabaya. The analysis method uses SEM-PLS with the help of 

WarpPLS version 8.0 software. The results of this study indicate that price, location 

and product quality have a positive effect and significant on fruit and vegetable 

purchasing decisions at Hokky Panglima Sudirman Supermarket Surabaya 

 

Kata Kunci : price, place, product quality, purchasing decisions, supermarket 



viii 

 

 

DAFTAR ISI 
 

 

Halaman 

LEMBAR PENGESAHAN...................................................................... i 

SURAT PERNYATAAN......................................................................... iii 

KATA PENGANTAR ............................................................................ iv 

ABSTRAK .............................................................................................. vii 

DAFTAR ISI ........................................................................................... viii 

DAFTAR TABEL ................................................................................... x 

DAFTAR GAMBAR ............................................................................... xi 

DAFTAR LAMPIRAN............................................................................ xii 

I.   PENDAHULUAN .............................................................................. 1 

1.1 Latar Belakang .............................................................................. 1 

1.2 Rumusan Masalah ......................................................................... 9 

1.3 Tujuan Penelitian .......................................................................... 9 

1.4 Manfaat Penelitian......................................................................... 9 

II. TINJAUAN PUSTAKA ...................................................................... 11 

2.1 Penelitian Terdahulu ...................................................................... 11 

2.2 Landasan Teori .............................................................................. 20 

2.3 Kerangka Pemikiran ...................................................................... 46 

2.4 Hipotesis ....................................................................................... 50 

III. METODE PENELITIAN ................................................................... 51 

3.1 Waktu dan Tempat Penelitian ...................................................... 51 



ix 

 

 

3.2 Metode Penentuan Lokasi ............................................................ 51 

3.3 Metode Penentuan Sample dan Jumlah Sample ............................ 52 

3.4 Metode Pengumpulan Data .......................................................... 53 

3.5 Metode Analisis Data................................................................... 56 

3.6 Definisi Operasional dan Pengukuran Variabel ............................ 65 

IV. HASIL DAN PEMBAHASAN .......................................................... 69 

4.1   Gambaran Umum Perusahaan .................................................... 69 

4.2   Deskripsi Karakteristik Responden ............................................ 78 

4.3 Pengaruh Harga, Lokasi dan Kualitas Produk Terhadap 

Keputusan Pembelian................................................................. 86 

V. SIMPULAN DAN SARAN................................................................ 107 

5.1 Simpulan ...................................................................................... 107 

5.2 Saran ............................................................................................ 107 

DAFTAR PUSTAKA .............................................................................. 109 

LAMPIRAN ............................................................................................ 116 



DAFTAR TABEL 

x 

 

 

 

 
Nomor 

 
1. 1 

Judul 

 
Konsumsi Buah dan Sayur (kg/tahun) di Provinsi Jawa Timur...... 

Halaman 

 
2 

1. 2 Perkembangan Jumlah Gerai Supermarket di Indonesia ................ 4 

3. 1 Skala   Likert.................................................................................. 66 

3. 2 Definisi Operasional dan Pengukuran Variabel............................ 67 

 

4. 

 

1 

 

Variasi Produk.............................................................................. 

 

75 

4. 2 Karakteristik Konsumen Berdasarkan Jenis Kelamin .................... 79 

4. 3 Karakteristik Konsumen Berdasarkan Umur ................................. 80 

4. 4 Karakteristik Konsumen Berdasarkan Pendidikan Terakhir .......... 81 

4. 5 Karakteristik Responden Berdasarkan Pekerjaan .......................... 82 

4. 6 Karakteristik Responden Berdasarkan Pendapatan........................ 83 

4. 7 Karakteristik Responden Berdasarkan Intensitas Membeli ............ 84 

4. 8 Karakteristik Responden Berdasarkan Cara Membeli Produk ....... 85 

4. 9 Hasil Uji Validitas ........................................................................ 88 

4. 10 Nilai Avarege Variance Extracted (AVE) ..................................... 90 

4. 11 Hasil Pengujian Validitas Diskriminan Cross Loading.................. 91 

4. 12 Output Composite Reliability dan Cronbach Alpha ...................... 92 

4. 13 Hasil Uji R-Square ....................................................................... 94 

4. 14 Hasil Uji Q-Square ....................................................................... 95 

4. 15 Hasil Pengujian Hipotesis............................................................. 95 



DAFTAR GAMBAR 

xi 

 

 

 

 
Nomor Judul Halaman 

1. 1 Jumlah Supermarket Menurut Provinsi (2020).............................. 4 

2. 1 Skema Proses Pengambilan Keputusan Pembelian........................ 43 

2. 2 Kerangka Pemikiran .................................................................... 49 

3. 1 Diagram Jalur Penelitian .............................................................. 60 

 

4. 

 

1 

 

Struktur Organisasi Hokky Panglima Sudirman ............................ 

 

72 

4. 2 Diagram Jalur WarpPLS............................................................... 86 

4. 3 Hasil Calculate Algorithm ............................................................ 87 



DAFTAR LAMPIRAN 

xii 

 

 

 

 
Nomor Judul Halaman 

1 Kuesioner Penelitian..................................................................... 116 

2 Rekapitulasi Data Karakteristik Responden .................................. 125 

3 Tabulasi Data Harga (X1)............................................................. 131 

4 Tabulasi Data Lokasi (X2)............................................................ 134 

5 Tabulasi Data Kualitas Produk (X3) ............................................. 137 

6 Tabulasi Data Keputusan Pembelian (Y) ...................................... 140 

7 Hasil Output WarpPLS 8.0 ........................................................... 143 


