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ABSTRAK 

Bagus Kurnia Sandy Madjid, 18043010031, Pengaruh  Kampanye 

#BerkainItuKeren terhadap Penggunaan Kain Tradisional pada Gen Z 

(Studi Kuantitatif pada Followers Instagram @Pemudaberkain.sub) 

 Penelitian ini bertujuan guna mengetahui apakah kampanye 

#BerkainItuKeren yang dilakukan komunitas Pemuda Berkain Surabaya 

memberikan pengaruh signifikan terhadap penggunaan kain tradisional pada Gen Z 

pengikut akun Instagram @pemudaberkain.sub. Penelitian ini menggunakan 

metode kuantitatif guna mengetahui hubungan sebab – akibat atau disebut 

penelitian jenis asosiasi – kolerasi. Teknik penarikan sampel menggunakan simple 

random sampling dengan menggunakan Google Formulir dalam proses 

pengumpulan data. Pengolahan data dilakukan dengan bantuan SPSS dan Microsoft 

Excel. Berdasarkan hasil penelitian menyimpulkan bahwa kampanye 

#BerkainItuKeren mempunyai pengaruh yang signifikan terhadap penggunaan kain 

tradisional pada Gen Z di Instagram @pemudaberkain.sub. 

Kata kunci: kampanye; penggunaan kain tradisional; Pemuda Berkain 

Surabaya; Gen Z 
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ABSTRACT 

Bagus Kurnia Sandy Madjid, 18043010031, The Influence of  

#BerkainItuKeren Campaign on the use of traditional fabrics in Gen Z 

(Quantitative Study on Instagram @Pemudaberkain.sub Followers) 

This study aims to find out whether the #BerkainituKeren campaign carried out by 

the Pemuda Berkain Surabaya has a significant influence on the use of traditional 

fabrics in generation Z followers of the Instagram account @pemudaberkain.sub. 

This study uses quantitative methods to determine causal relationships or is called 

association-correlation type research. The sampling technique uses simple random 

sampling using Google Forms in the data collection process. Data processing is 

done with the help of SPSS and Microsoft Excel. Based on the results of the study 

concluded that the #BerkainituKeren campaign had a significant influence on the 

use of traditional cloth in generation Z on Instagram @pemudaberkain.sub. 

Keywords: campaign; use of tradisional fabrics; Pemuda Berkain Surabaya; 

generation z  



 

x 

 

DAFTAR ISI 

 

LEMBAR PERSETUJUAN................................... Error! Bookmark not defined. 

KATA PENGANTAR ........................................................................................... iii 

ABSTRAK ........................................................................................................... viii 

ABSTRACT ........................................................................................................... ix 

DAFTAR ISI ........................................................................................................... x 

DAFTAR TABEL ................................................................................................. xii 

DAFTAR GAMBAR ........................................................................................... xiii 

DAFTAR LAMPIRAN ........................................................................................ xiv 

BAB I PENDAHULUAN ....................................................................................... 1 

1.1.Latar Belakang Masalah ................................................................................ 1 

1.2.Rumusan Masalah ......................................................................................... 6 

1.3.Tujuan Penelitian .......................................................................................... 6 

1.4.Manfaat Penelitian ........................................................................................ 6 

1.4.1.Manfaat Akademis ................................................................................. 6 

1.4.2.Manfaat Praktis ...................................................................................... 7 

BAB II KAJIAN PUSTAKA .................................................................................. 8 

2.1.Penelitian Terdahulu ..................................................................................... 8 

2.2.Kajian Pustaka ............................................................................................. 10 

2.2.1.Teori S-O-R (Stimulus, Organism, Respon) ........................................ 10 

2.2.2.Kampanye dalam Organisasi Non Profit ............................................. 11 

2.2.3.Instagram Sebagai Media Kampanye................................................... 19 

2.2.4.New Media ........................................................................................... 23 

2.2.5.Terpaan Media ..................................................................................... 28 

2.2.6.Sikap dan Pengukuran .......................................................................... 30 

2.3.Kerangka Berfikir........................................................................................ 34 

2.4.Hipotesis ...................................................................................................... 34 

BAB III METODE PENELITIAN........................................................................ 36 

3.1. Jenis Penelitian ........................................................................................... 36 

3.2. Definisi Operasional Dan Pengukuran Variabel ........................................ 36 

3.3. Uji Validitas Dan Reliabilitas Instrumen ................................................... 40 



 

xi 

 

3.3.1. Uji Validitas ........................................................................................ 40 

3.3.2. Uji Reliabilitas .................................................................................... 42 

3.4. Populasi, Sampel, Dan Teknik Penarikan Sampel ..................................... 43 

3.5. Teknik Pengumpulan Data ......................................................................... 44 

3.6. Metode Analisa Data .................................................................................. 46 

3.6.1. Kategorisasi ......................................................................................... 46 

3.6.2 Uji Kolerasi Product Moment .............................................................. 48 

3.6.3. Koefisien Determinasi ......................................................................... 49 

3.6.4. Uji Regresi Linear Sederhana ............................................................. 49 

BAB IV HASIL DAN PEMBAHASAN .............................................................. 51 

4.1. Gambaran Umum Objek Penelitian ........................................................... 51 

4.1.1. Isi Pesan Kampanye #BerkainItuKeren .............................................. 51 

4.1.2. Gambaran Umum Instagram @Pemudaberkain.sub ........................... 52 

4.2. Hasil Uji Instrumen .................................................................................... 53 

4.2.1. Hasil Uji Validitas ............................................................................... 54 

4.2.2. Hasil Uji Reabilitas ............................................................................. 55 

4.3. Deskripsi Hasil Penelitian .......................................................................... 56 

4.3.1. Identitas Responden ............................................................................ 56 

4.3.2. Hasil Uji Normalitas dan Linearitas Data ........................................... 59 

4.3.3. Hasil Uji Koefisien Korelasi ............................................................... 61 

4.3.4. Hasil Uji Koefisien Determinasi ......................................................... 63 

4.3.5. Hasil Uji Regresi Linier Sederhana..................................................... 64 

4.4. Pembahasan ................................................................................................ 66 

4.4.1. Kampanye #BerkainItuKeren.............................................................. 66 

4.4.2. Penggunaan Kain Tradisional ............................................................. 68 

4.4.3. Pengaruh Kampanye #BerkainItuKeren Terhadap Penggunaan Kain 

Tradisional..................................................................................................... 69 

BAB V PENUTUP ................................................................................................ 89 

5.1. Kesimpulan ................................................................................................ 89 

5.2. Saran ........................................................................................................... 90 

DAFTAR PUSTAKA ........................................................................................... 92 

LAMPIRAN 1 ....................................................................................................... 98 



 

xii 

 

 

DAFTAR TABEL 

Tabel 2. 1. Penelitian Terdahulu ............................................................................. 9 

Tabel 3. 1. Operasional Variabel........................................................................... 38 

Tabel 3. 2. Skala Likert ......................................................................................... 45 

Tabel 3. 3. Interpretasi kekuatan hubungan antar variabel ................................... 48 

Tabel 4.1 Uji Validitas .......................................................................................... 54 

Tabel 4.2 Uji Reabilitas......................................................................................... 56 

Tabel 4.3 Jenis Kelamin Responden ..................................................................... 57 

Tabel 4.4 Usia Responden..................................................................................... 57 

Tabel 4.5 Keikutsertaan Responden ...................................................................... 58 

Tabel 4.6 Hasil Uji Normalitas Kolmogrov-Smirnov ........................................... 59 

Tabel 4.7 Hasil Uji Linearitas ............................................................................... 60 

Tabel 4.8 Hasil Uji Korelasi Pearson .................................................................... 62 

Tabel 4.9 Hasil Uji Koefisien Determinasi ........................................................... 63 

Tabel 4.10 Hasil Uji Regresi Linier Sederhana .................................................... 64 

 

 



 

xiii 

 

DAFTAR GAMBAR 

Gambar 1. 1. Infografis negara - negara pengguna Instagram ................................ 3 

Gambar 1. 2. Kampanye #BerkainItuKeren ............................................................ 5 

Gambar 2. 1. Model Komunikasi S-O-R .............................................................. 11 

Gambar 2. 2. Model Kampanye Ostergaard.......................................................... 14 

Gambar 2. 3. Kerangka Berfikir ............................................................................ 34 

 

  

https://d.docs.live.net/e5d4461e39cdee66/Documents/Proposal%20Sandy.docx#_Toc123002848
https://d.docs.live.net/e5d4461e39cdee66/Documents/Proposal%20Sandy.docx#_Toc123002848
https://d.docs.live.net/e5d4461e39cdee66/Documents/Proposal%20Sandy.docx#_Toc123002849
https://d.docs.live.net/e5d4461e39cdee66/Documents/Proposal%20Sandy.docx#_Toc123002849
https://d.docs.live.net/e5d4461e39cdee66/Documents/Proposal%20Sandy.docx#_Toc123002850
https://d.docs.live.net/e5d4461e39cdee66/Documents/Proposal%20Sandy.docx#_Toc123002850


 

xiv 

 

DAFTAR LAMPIRAN 

 

Lampiran 1 Daftar Pertanyaan………………………………...…………………82 

Lampiran 2 Rekapitulasi Jawaban Responden…………………………………...88 

Lampiran 3 Tabel Hasil Uji Validitas ………………………….......................…93 

Lampiran 4 Tabel Hasil Uji Reabilitas…………………………………….……..97 

Lampiran 5 Tabel Hasil Uji Asumsi……………………………………………..98 

Lampiran 6 Tabel Hasil Uji Hipotesis…………………………………………...99 

 


