
79 
 

 

 

DAFTAR PUSTAKA 

 
Aaker, D. A., & Biel, A. L. (2013). Brand Equity & Advertising. Psychology 

Press. 

Abdillah, W., & Herawati, A. (2019). Pengaruh Bauran Pemasaran (7P) Terhadap 

Pengambilan Keputusan Siswa Dalam Memilih Sekolah Berbasis 

Entrepreneur (Studi pada SMA Muhammadiyah 9 Surabaya). Jurnal 

Ilmiah Administrasi Bisnis dan Inovasi, 2(2), 309–325. 

https://doi.org/10.25139/jai.v2i2.1338 

Baines, P., Fill, C., & Rosengren, S. (2017). Marketing. Oxford University Press 

Inc. 

Belch. (2020). Advertising An Integrated Marketing Communication Perspective. 

McGraw-Hill Education. 

Bina, U., Gorontalo, T., Hamzah, A., Warastuti, R. A., Bina, U., Gorontalo, M., 

Scholar, G., Digital, P., & Online, M. B. (2022). Penggunaan Bahasa Dan 

Istilah Pemasaran Digital Dalam Meningkatkan Minat Beli Online. 

PUBLIK : Jurnal Manajemen Sumber Daya Manusia, Administrasi Dan 

Pelayanan Publik, 10, 70–80. 

Caroline, E., Santoso, I., & Deoranto, P. (2021). Pengaruh Marketing Mix (7P) 

Dan Perilaku Konsumen Terhadap Keputusan Pembelian Produk Healthy 

Food Bar Di Malang. Jurnal Manajemen Pemasaran, 15(1). 

https://doi.org/10.9744/pemasaran.15.1.10─19 

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing: Strategy, 

Implementation and Practice (7th Editio). Pearson Education Limited. 

Dewi, P. N., Hendriyani, C., & Ramdhani, R. M. (2021). Analisis Implementatasi 

Strategi Bauran Pemasaran 7P Pada Usaha Bakso Wong Jowo By Tiwi. 

JIP ( Jurnal Industri dan Perkotaan ), 17(2), 6. 

https://doi.org/10.31258/jip.17.2.6-13 

Dwinanda, G., & Nur, Y. (2020). Bauran Pemasaran 7P Dalam Mempengaruhi 

Keputusan Pembelian Konsumen Pada Industri Retail Giant Ekspres 

Makassar. Jurnal Mirai Management, 6(1). 

https://journal.stieamkop.ac.id/index.php/mirai 

Dwivedi, Y. K., Ismagilova, E., Hughes, D. L., Carlson, J., Filieri, R., Jacobson, 

J., Jain, V., Karjaluoto, H., Kefi, H., Krishen, A. S., Kumar, V., Rahman, 

M. M., Raman, R., Rauschnabel, P. A., Rowley, J., Salo, J., Tran, G. A., & 

Wang, Y. (2021). Setting the Future of Digital and Social Media Marketing 

Research: Perspectives and Research Propositions. International Journal 

of Information Management, 59(June), 102168. 

https://doi.org/10.1016/j.ijinfomgt.2020.102168 

Fakhriyan Adhaghassani. (2016). Strategi Bauran Pemasaran (Marketingmix) 7P 

(Product, Price,Place,Promotion,People,Process,Physicalevidence) Di 

Cherryka Bakery. Universitas Negri Yogyakarta. 



80 
 

 

Fariastuti, I., & Azis, M. A. (2019). Strategi Komunikasi Pemasaran 

Onefourthree.co Di Instagram Dalam Meningkatkan Brand Awareness. 

Jurnal Pustaka Komunikasi, 2(1), 54–69. 

Frost, R., Fox, A. K., & Strauss, J. (2018). E-Marketing. Routledge. 

Hamzah, M., Sudaryanto, E., Cahyo, B., & Adhi, S. (2021). Strategi Komunikasi 

Pemasaran Digital Dalam Peningkatan Brand Awareness (Studi Deskriptif 

Kualitatif pada Ragil Kuning). Commercium, 4(2), 120–135. 

Hanggraito, A. A., Wiratama, A. S., & Saifuddien, R. A. (2020). Alternatif Strategi 

Bauran Pemasaran 7P Museum Batik Yogyakarta. Jurnal Kepariwisataan: 

Destinasi, Hospitalitas dan Perjalanan, 4(2), 72–83. 

https://doi.org/10.34013/jk.v4i2.50 

Hollensen, S. (2020). Marketing Management: A Relationship Approach, 4th 

Edition. Pearson Education International. 

Holliman, G., & Rowley, J. (2014). Business to Business Digital Content 

Marketing: Marketers’ Perceptions of Best Practice. Journal of Research 

in Interactive Marketing, 8(4), 269–293. https://doi.org/10.1108/JRIM-02-

2014-0013 

Kotler, P., & Armstrong, G. (2018). Principles of Marketing Global (17th Editi). 

Pearson Education International. 

Kotler, P. T., & Armstrong, G. (2021). Principles of Marketing (18th edition). 

Pearson Education International. 

Muhyiddin Arifin, Ika Rosyidah, & Nia Bisari. (2022). Analisis Pengaruh 

Marketing Mix 7P Terhadap Keputusan Pembelian (Studi Pada CV. Karya 

Apik MAN 3 Jombang). Jurnal Inovasi Penelitian, 3(2). 

Nurhayaty, M. (2022). Strategi Mix Marketing (Product, Price, Place, Promotion, 

Eople, Process, Physical Evidence) 7P Di PD Rasa Galendo Kabupaten 

Ciamis. Jurnal Media Teknologi, 8(2), 119–127. 

https://doi.org/10.25157/jmt.v8i2.2669 

Putri, F., Widyatmaja, I. G. N., Rahyuda, I., Studi, P., Iv, D., Pariwisata, F., & 

Udayana, U. (2019). Strategi Komunikasi Pemasaran Dalam 

Meningkatkan Brand Awarness Pengelola Manajemen Vila Di Bali 

Coconut Living. Jurnal Kepariwisataan Dan Hospitalitas, 3(1), 226–239. 

Ryan. (2016). Understanding Digital Marketing: Marketing Strategies for 

Engaging the Digital Generation. Kogan Page Publishers. 

Schultz, D., Patti, C., & Kitchen, P. (2017). The Evolution of Integrated Marketing 

Communications. Routledge. 

Smith, R. D. (2017). Strategic Planning for Public Relation (Fifht). Routledge. 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif R&D. Alfabeta. 

Tafesse, W., & Kitchen, P. J. (2017). IMC - An integrative review. International 

Journal of Advertising, 36(2), 210–226. 

https://doi.org/10.1080/02650487.2015.1114168 

Wardhana, A. (2022). Strategi Digital Marketing. In Strategi Digital Marketing 

(Issue February). Media Sains Indonesia. 

Wedel, M., & Kannan, P. K. (2016). Marketing Analytics for Data-Rich 

Environments. Journal of Marketing, 80(6), 97–121. 

https://doi.org/10.1509/jm.15.0413 



81 
 

 

West, & Turner. (2018). Introducing Communication Theory: Analysis and 

Application. McGraw-Hill Education. 

Ziki Rahmad Hidayat, A., Fauzia, B., & Damora, L. (2022). Strategi Komunikasi 

Pemasaran Digital Zytadelia Dalam Meningkatkan Brand Awareness Di 

Masa Pandemi Covid-19. Akrab Juara : Jurnal Ilmu-Ilmu Sosial, 7(2), 

203. https://doi.org/10.58487/akrabjuara.v7i2.1836 

 


