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ABSTRAK

MUCHAMMAD SULTON MUQARRABIN, 19042010013, PENGARUH
DIGITAL MARKETING, E-WOM, DAN KUALITAS PRODUK TERHADAP
KEUNGGULAN BERSAING KOPI KAPAL APl BUBUK SASET (STUDI
KASUS MAHASISWA UPN VETERAN JATIM)

Penelitian ini bertujuan mengetahui pengaruh digital marketing, electronic word of
mouth, dan kualitas produk terhadap keunggulan bersaing kopi Kapal Api bubuk
saset. Penelitian ini diharapkan dapat menjelaskan pengaruh secara simultan dan
parsial antara variabel bebas dan terikat. Penelitian ini menggunakan metode
kuantitatif dengan jumlah responden 100 konsumen kopi Kapal Api bubuk saset.
Data diperoleh melalui penyebaran kuesioner dan responden dengan Kkriteria
tertentu. Pembuktian hipotesis dalam penelitian ini menggunakan Uji Validitas, Uji
Realibilitas, Uji Asumsi Klasik, Analisis Linear Berganda, dan Uji Hipotesis (Uji
T dan Uji F). Penelitian ini menggunakan aplikasi SPSS 26 for windows dalam
melakukan olah data dan analisis data. Hasil uji validitas menunjukkan semua nilai
rhitung > rtabel dengan nilai signifikan < 0.005 sehingga pernyataan bersifat valid.
Hasil uji reliabilitas menunjukkan nilai cronbach alpha digital marketing 0.730 >
0.60, cronbach alpha e-wom 0.751 > 0.60, cronbach alpha kualitas produk 0.859
> 0.60, dan cronbach alpha keunggulan bersaing 0.814 > 0.60 sehingga seluruh
variabel dinyatakan reliabel. Hasil uji normalitas menunjukkan nilai signifikan
0.200 > 0.05 sehingga berdistribusi normal. Hasil uji multikolinieritas
menunjukkan semua variabel memiliki nilai VIF < 10 dan nilai toleransi > 0.1. Hasil
analisis linear berganda menujukkan Y = -3.271 + 0.244 X1 + 0.168 X2 + 0.240
X3+ e, artinya X1 (digital marketing) bernilai positif 0.244, X2 (e-wom) bernilai
positif 0.168, X3 (kualitas produk) bernilai positif 0.240 sehingga seluruh variabel
berpengaruh positif dan signifikan terhadap variabel keunggulan bersaing. Hasil uji
simultan (F) menunjukkan Fhitung 65.144 > Ftabel 2.70 dengan signifikansi 0.00
< 0.05. Hasil penelitian ini menampilkan bahwa keunggulan bersaing dipengaruhi
secara Bersama oleh variabel independent. Variabel digital marketing, electronic
word of mouth, dan kualitas produk masing-masing memiliki hasil berpengaruh
signifikan positif pada keunggulan bersaing.

Kata Kunci : Digital Marketing, E-WOM, Kualitas Produk, Keunggulan
Bersaing
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ABSTRACT

MUCHAMMAD SULTON MUQARRABIN, 19042010013, DIGITAL
MARKETING, E-WOM, and QUALITY PRODUCT on the COMPETITIVE
ADVANTAGE (Study on UPN Veterans East Java Students).

This study aims to determine the effect of digital marketing, electronic word of
mouth, and product quality on the competitive advantage of Kapal Api sachet coffee
powder. This research is expected to explain the effect simultaneously and partially
between the independent and dependent variables. This study used a quantitative
method with 100 consumers of Kapal Api coffee powder as respondents. Data
obtained through the distribution of questionnaires and respondents with certain
criteria. To prove the hypothesis in this study using validity test, reliability test,
classic assumption test, multiple linear analysis, and hypothesis testing (T test and
F test). This study uses the SPSS 26 for windows application to process data and
analyze data. The results of the validity test show that all values of rcount > rtable
with a significant value <0.005 so that the statement is valid. The results of the
reliability test showed the value of Cronbach alpha digital marketing 0.730 > 0.60,
Cronbach alpha e-wom 0.751 > 0.60, Cronbach alpha product quality 0.859 > 0.60,
and Cronbach alpha competitive advantage 0.814 > 0.60 so that all variables were
declared reliable . The results of the normality test show a significant value of 0.200
> 0.05 so that it is normally distributed. The results of the multicollinearity test
show that all variables have VIF values <10 and tolerance values > 0.1. The results
of multiple linear analysis show Y =-3.271 + 0.244 X1 + 0.168 X2 + 0.240 X3+ e,
meaning that X1 (digital marketing) has a positive value of 0.244, X2 (e-wom) has
a positive value of 0.168, X3 (product quality) has a positive value of 0.240 so that
all variables have a positive and significant effect on competitive advantage
variables. Simultaneous test results (F) show Fcount 65.144 > Ftable 2.70 with a
significance of 0.00 <0.05. The results of this study indicate that competitive
advantage is jointly influenced by the independent variables. Digital marketing,
electronic word of mouth, and product quality variables each have a significant
positive effect on competitive advantage..

Keywords : Digital Marketing, Electronic Word of Mouth, Quality Product,
Competitive Advantage



