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ABSTRAK 

 Penelitian ini berjudul, Sikap Perempuan Dewasa Terhadap Program 

Acara “Pagi-Pagi Pasti Happy” di Trans TV, dengan tujuan untuk mengetahui dan 

menjelaskan sikap perempuan dewasa terhadap program acara Pagi-Pagi Pasti 

Happy melalui media televisi Trans TV menggunakan Teori Kemungkinan 

Elaborasi melalui Rute Sentral dan Rute Peripheral.  

 Metode penelitian yang digunakan adalah penelitian metode survey 

dengan jenis deskriptif kuantitatif. Populasi penelitian adalah perempuan dewasa, 

umur 25-45 tahun, dan pernah menonton program acara Pagi-Pagi Pasti Happy 

selama 3 bulan terakhir (Juni, Juli, Agustus 2019). Teknik analisis data 

menggunakan Skala Likert dengan metode analisis menggunakan tabulasi 

frekuensi. 

 Berdasarkan hasil penelitian yang dilakukan peneliti, sikap perempuan 

dewasa terhadap program acara Pagi-Pagi Pasti Happy mendapatkan sikap yang 

negatif dengan presentase 51%.  

Kata Kunci: Pagi-Pagi Pasti Happy, Teori Kemungkinan Elaborasi 

 

ABSTRACT 

 This study is entitled, The Attitudes of Adult Women Towards the 

Program "Morning Definitely Happy" on Trans TV, with the aim to find out and 

explain the attitudes of adult women towards the Morning-Definite Happy 

program through Trans TV television using the Elaboration Likelihood Theory via 

the Central Route and Peripheral Route. 

The research method used is survey research method with quantitative 

descriptive type. The study population was adult women, aged 25-45 years, and 

had watched the program Pagi-Pagi Pasti Happy during the last 3 months (June, 

July, August 2019). Data analysis techniques using a Likert Scale with the 

analysis method using frequency tabulation. 

Based on the results of research conducted by researchers, the attitudes of 

adult women towards the program Pagi-Pagi Pasti Happy get a negative attitude 

with a percentage of 51%. 

 

Keywords: Pagi-Pagi Pasti Happy, Elaboration Likelihood Models 
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