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ABSTRAK 

 

ZIDANE PRAKOSO, 18042010011, PENGARUH BRAND IMAGE, ONLINE 

CONSUMER REVIEW, DAN HARGA TERHADAP MINAT BELI PRODUK 

SMARTPHONE SAMSUNG (Studi Kasus Pada Pengguna Smartphone 

Samsung di Kota Surabaya) 

Penelitian bertujuan mengetahui pengaruh Brand Image, Online Consumer 

Review,dan Harga terhadap Minat Beli produk Smartphone Samsung. Penelitian ini 

terdiri dari variabel Brand Image (X1), Online Consumer Review (X2), Harga (X3), 

dan Minat Beli (Y). Untuk memperoleh data menggunakan kuisioner yang 

didistribusikan melalui teknik Random Sampling dengan sampel sebanyak 100 

responden. Analisis menggunakan regresi linier  berganda yang diolah menggunakan 

aplikasi SPSS. Hasil penelitian membuktikan bahwa secara simultan semua variabel 

berpengaruh positif dan signifikan terhadap Minat Beli. Sedangkan secara parsial 

Brand Image, Online Consumer Review, dan Harga berpengaruh positif dan 

signifikan terhadap Minat Beli Smartphone Samsung.  

Kata Kunci:Brand Image, Online Consumer Review, Harga, Minat Beli 
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ABSTRACT 

 

ZIDANE PRAKOSO, 18042010011, THE INFLUENCE OF BRAND IMAGE, 

ONLINE CONSUMER REVIEWS, AND PRICES ON THE INTEREST IN 

BUYING SAMSUNG SMARTPHONE PRODUCTS (Case Study on Samsung 

Smartphone Users in the City of Surabaya) 

This study aims to determine the effect of Brand Image, Online Consumer 

Reviews, and Prices on Buying Interests for Samsung Smartphone products. This 

research consists of the variables Brand Image (X1), Online Consumer Reviews (X2), 

Price (X3), and Purchase Intention (Y). To obtain data using a questionnaire 

distributed through the Random Sampling technique with a sample of 100 

respondents. The analysis uses multiple linear regression which is processed using 

the SPSS application. The results of the study prove that simultaneously all variables 

have a positive and significant effect on Purchase Intention. Meanwhile, partially, 

Brand Image, Online Consumer Reviews, and Price have a positive and significant 

effect on Buying Interests for Samsung Smartphones. 

Keywords: Brand Image, Online Consumer Reviews, Price, Purchase Intention 
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