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PENGARUH PERCEIVED QUALITY DAN PERCEIVED RISK TERHADAP 

MINAT BELI PRODUK PRIVATE LABEL ALFAMIDI 

Nurid Dian Ikrimah1, Sri Tjondro Winarno2, Dita Atasa3 

ABSTRAK 

Pengusaha harus mampu membaca target pasar secara mendalam dan akurat 

untuk memaksimalkan volume penjualan karena persepsi konsumen sangat 

berpengaruh terhadap kelangsungan usaha atau bisnis dan sangat sulit untuk dinilai. 

Peningkatan volume penjualan sangat diuntungkan dari persepsi, terutama jika 

testimoni pelanggan disertakan. Konsumen akan menilai kualitas dan bahaya 

barang private label sebelum membuat pilihan pembelian. Penelitian ini dilakukan 

dengan tujuan untuk mengetahui seberapa besar pengaruh persepsi kualitas dan 

persepsi risiko terhadap minat beli produk private label alfamidi.  Jumlah sampel 

yang digunakan adalah 50 responden. Teknik pengambilan sampel yang digunakan 

adalah non-probability sampling, dengan metode incidental sampling. Teknik 

analisis data dalam penelitian ini adalah menggunakan Structural Equation 

Modeling (SEM)-Partial Least Square (PLS) dengan sofware WarpPls 7.0. Hasil 

penelitian ini menunjukkan bahwa: (a) persepsi kualitas (X1) berpengaruh positif 

dan signifikan terhadap minat beli (Y) dengan nilai path coefficients 0,282 dan p-

value <0,001. (b) persepsi risiko (X2) berpengaruh negatif dan signifikan terhadap 

minat beli (Y) dengan nilai path coefficients -0,460 dan p-value <0,001. (c) 

koefisien determinasi (R²) variabel minat beli dapat dijelaskan oleh variabel 

persepsi kualitas dan persepsi risiko sebesar 0,670 atau 67% sedangkan sisanya 

dijelaskan oleh variabel lainnya diluar penelitian. 

Kata Kunci: persepsi kualitas, persepsi risiko, minat beli, private label 

Abstract 

An entrepreneur must be able to read the targeted market deeply and 

accurated to maximize sales volume because consumer perception is very 

influential on business continuity and is very difficult to assess. Increased sales 

volume can greatly benefit from perception, especially if customer testimonials are 

included. Consumers will assess the quality and dangers of private label goods 

before making a purchase choice. This research was aimed to knowed the effect of 

perceived quality and perceived risk on purchase intention. Use for sampling 

method with total sample of 50. Data were analyzed using Structural Equation 

Modeling (SEM)-Partial Least Square (PLS) with WarpPLS 7.0 software. The 

result showed (a) perceived quality (X1) has a positive and significant effect on 

purchase intention (Y) with a path coefficients value of 0.282 and a p-value of 

<0.001. (b) perceived risk (X2) has a negative and significant effect on purchase 

intention (Y) with a path coefficients value of -0.460 and a p-value of <0.001. (c) 

the coefficient of determinated (R²) of the purchase intention variable was be 

explained by the variables of perceived quality and perceived risk of 0.670 or 67% 

while the rest is explained by other variables outside the research. 

Keywords: perceived quality, perceived risk, purchase intention, private label 
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