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ABSTRAK 

Tujuan penelitian ini adalah untuk mengetahui karakteristik konsumen kopi 

dan proses keputusan pembelian konsumen, serta menganalisis faktor pribadi, 

faktor lingkungan sosial, faktor psikologis dan faktor budaya yang mempengaruhi 

keputusan konsumen dalam membeli minuman kopi di kedai kopi Kulo, Tenggilis, 

Surabaya.  Teknik penentuan sampel penelitian dilakukan dengan teknik Acidental 

Sampling dengan jumlah responden sebanyak 50 orang.  Analisis yang digunakan 

selain analisis deskriptif juga analisis SEM-PLS dengan software WarpPLS 6.0. 

Hasil penelitian menunjukkan bahwa karakteristik konsumen kopi  sebagian besar 

berusia 17 – 24 tahun, berjenis kelamin laki-laki,   sebagian besar belum bekerja 

karena masih berstatus sebagai pelajar/mahasiswa,  pendapatan serta sebagian 

dengan uang saku perbulan Rp.1.000.000 – Rp.2.500.000. Proses keputusan 

pembelian minuman kopi terdapat lima tahap yaitu, pengenalan kebutuhan, 

pencarian informasi, evaluasi alternatif, keputusan pembelian, dan perilaku pasca 

pembelian. Hasil analisis SEM-PLS faktor pribadi, faktor lingkungan sosial, faktor 

psikologis, dan faktor budaya berpengaruh secara signifikan terhadap keputusan 

konsumen dalam membeli minuman kopi.     

  

Kata Kunci : Minuman kopi, keputusan pembelian, pribadi,  lingkungan sosial,   

                     psikologis, dan  budaya 
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ABSTRACT 

The purpose of this study was to determine the characteristics of coffee 

consumers and the consumer purchasing decision process, as well as to analyze 

personal factors, social environmental factors, psychological factors and cultural 

factors that influence consumer decisions in buying coffee drinks at the Kulo coffee 

shop, Tenggilis, Surabaya. The technique of determining the research sample was 

carried out by using the Acidental Sampling technique with a total of 50 

respondents. The analysis used was not only descriptive analysis but also SEM-PLS 

analysis with WarpPLS 6.0 software. The results showed that the characteristics of 

coffee consumers are mostly aged 17-24 years, male gender, most of them have not 

worked because they are still students, income and some with monthly allowances 

of Rp. 1,000,000 - Rp. 2,500. 000. There are five stages in the coffee drink 

purchasing decision process, namely, need recognition, information search, 

alternative evaluation, purchase decisions, and post-purchase behavior. The 

results of the SEM-PLS analysis of personal factors, social environmental factors, 

psychological factors, and cultural factors significantly influence consumer 

decisions in buying coffee drinks. 

  

Keywords: Coffee drink, purchasing decisions, personal, social environment, 

     psychological, and cultural 
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