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ABSTRAK 

Terpaan unggahan konten media sosial berisi tentang ToxicPositivitypada masa pandemi, 

membuat sebagian Gen Z terpacu untuk bertindak hustle. Penelitian ini menggunakan pendekatan 

etnografi virtual untuk dapat melihat interaksi digital, proses media making, dan motivasi individu 

dalam memaknai konten Toxic Positivity di Instagram yang dapat membangun Gen Z Surabaya 

bertindak hustle. Penelitian ini menunjukkan jika terdapat faktor ruang lingkup pertemanan, frame of 

reference, field experience, hingga keluarga dalam membangun motivasi bertindak hustle melalui 

konten Toxic Positivity yang dikonsumsi. Dapat disimpulkan jika Instagram sebagai medium proses 

media making dalam mengubah konten menjadi suatu tindakan yang dapat mempengaruhi hidup 

penggunanya.  

Kata Kunci: ToxicPositivity, Hustle Culture, Etnografi Virtual, Gen Z  

 

ABSTRACT 

Exposure to toxic positivity content uploads on Instagram during the pandemic, has 

motivated some Gen Z to act hustle. This research uses a virtual ethnographic approach to be 

able to see digital interactions, media making processes, and individual motivation in 

interpreting toxic positivity content on Instagram which can build Gen Z Surabaya to act 

hustle. This research shows that there are factors in the scope of friendship, frame of reference, 

field experience, to family in building motivation to act hustle through consumed toxic 

positivity content. It can be concluded that Instagram is a medium for the media making 

process in turning content into an action that can affect the lives of its users. 

 Keywords: Toxic Positivity, Hustle Culture, Virtual Ethnography, Gen Z 
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