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PENGARUH ONLINE CUSTOMER REVIEW, RATING, DAN BRAND 

IMAGE TERHADAP KEPUTUSAN PEMBELIAN BAWANG PUTIH 

MELALUI SHOPEE DI SURABAYA 

 

THE INFLUENCE OF ONLINE CUSTOMER REVIEW, RATING, AND BRAND 

IMAGE ON GARLIC PURCHASING DECISIONS THROUGH SHOPEE IN 

SURABAYA 

 

Arlina Dwi Pinareswati, Sri Widayanti, Noor Rizkiyah 

ABSTRAK 

Jumlah penduduk yang meningkat diiringi dengan kebutuhan bawang putih 

akan terus mengalami peningkatan. Penelitian ini dilakukan untuk mendeskripsikan 

karakteristik konsumen yang berbelanja bawang putih melalui Shopee di Surabaya, 

menganalisis pengaruh online customer review terhadap keputusan pembelian 

bawang putih melalui Shopee di Surabaya, menganalisis pengaruh online customer 

rating terhadap keputusan pembelian bawang putih melalui Shopee di Surabaya, 

dan menganalisis pengaruh brand image terhadap keputusan pembelian bawang 

putih melalui Shopee di Surabaya. Penentuan sampel menggunakan purposive 

sampling, kriteria responden berdomisili di Kota Surabaya, pernah membeli 

bawang putih melalui Shopee di Surabaya minimal 1 kali dalam 6 bulan terakhir, 

dan berusia 17 tahun ke atas. Jumlah responden ditentukan menggunakan 

berdasarkan tabel Cohen dan diperoleh sebanyak 50 responden. Pengumpulan data 

primer menggunakan kuisioner dan data sekunder dari literatur terkait. Penelitian 

kuantitatif ini menggunakan analisis deskriptif dan SEM-PLS. Hasil penelitian 

menunjukkan karakteristik konsumen bawang putih melalui Shopee di Surabaya 

yaitu berjenis kelamin perempuan, berusia 27-31 tahun, berdomisili Surabaya 

Timur, berstatus menikah, pendidikan terakhir sarjana, bekerja sebagai wiraswasta, 

pendapatan Rp 4.375.000-8.750.000 per bulan, dan pengeluaran bahan pangan Rp 

313.000-626.000 per bulan. Online customer review berpengaruh positif secara 

signifikan terhadap kuputusan pembelian bawang putih melalui Shopee di 

Surabaya. Online customer rating tidak berpengaruh terhadap keputusan pembelian 

bawang putih melalui Shopee di Surabaya. Brand image berpengaruh positif secara 

signifikan terhadap keputusan pembelian bawang putih melalui Shopee di 

Surabaya. 

 

Kata kunci: online customer review, online customer rating, brand image, 

keputusan pembelian, bawang putih 

 

ABSTRACT 

The increasing population accompanied by the need for garlic will continue 

to increase. This study was conducted to describe the characteristics of consumers 

who shop for garlic through Shopee in Surabaya, analyze the effect of online 

customer reviews on purchasing decisions for garlic through Shopee in Surabaya, 
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analyze the effect of online customer ratings on purchasing decisions for garlic 

through Shopee in Surabaya, and analyze the effect of brand image on purchasing 

decisions for garlic through Shopee in Surabaya. Determination of the sample 

using purposive sampling, the criteria for respondents domiciled in Surabaya, have 

bought garlic through Shopee in Surabaya at least once in the last 6 months, and 

are aged 17 years and over. The number of respondents was determined using 

based on Cohen's table and obtained 50 respondents. Primary data collection using 

questionnaires and secondary data from related literature. This quantitative 

research uses descriptive analysis and SEM-PLS. The results showed that the 

characteristics of garlic consumers through Shopee in Surabaya are female, 27-31 

years old, domiciled in East Surabaya, married, with a bachelor's degree, working 

as an entrepreneur, income of IDR 4,375,000-8,750,000 per month, and food 

expenditure of IDR 313,000-626,000 per month. Online customer reviews has a 

significant positive effect on the decision to purchase garlic through Shopee in 

Surabaya. Online customer rating has no effect on purchasing decisions for garlic 

through Shopee in Surabaya. Brand image has a significant positive effect on the 

decision to purchase garlic through Shopee in Surabaya. 

 

Keywords: Online customer review, online customer rating, brand image, 

purchasing decision, garlic  
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