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PERAN KONTEN PROMOSI SPILL OUTFIT DI TIKTOK 

PADA PERILAKU KONSUMTIF REMAJA PUTRI SURABAYA 

Yunita Safitri 

NPM 19043010027 

Abstrak 

Pada aplikasi Tiktok terdapat konten promosi spill outfit yang ramai 

diperbincangkan remaja. Konten dengan banyak referensi outfit fashion disertai 

penyampaian informasi produk yang menarik dan kemudahan melakukan 

pembelian bisa menyebabkan remaja menjadi lebih konsumtif. Tujuan dari 

penelitian ini ingin mengetahui bagaimana peran konten promosi spill outfit di 

Tiktok pada perilaku konsumtif remaja putri di Surabaya. Penelitian ini 

menggunakan studi deskriptif kualitatif dengan melakukan in depth interview. Hasil 

dari penelitian ini diketahui bahwa ada beberapa faktor yang mendukung terjadinya 

perilaku konsumtif remaja setelah melihat konten promosi spill outfit yaitu faktor 

internal berupa keinginan dari dalam diri individu dan faktor eksternal seperti 

tuntutan zaman, pergaulan, dan iklan promo. Adanya konten promosi spill outfit 

juga membawa dampak positif yang membuat remaja menjadi memiliki referensi 

outfit, namun juga membawa dampak negatif yang membuat remaja semakin boros. 

Kata kunci: Tiktok, Konten Promosi, Spill Outfit, Remaja Putri, Belanja Online 

Abstract 

The Tiktok application contains spill outfit promotional content which is widely 

discussed by teenagers. Content with lots of references to fashion outfits 

accompanied by delivery of interesting product information and the ease of making 

purchases can make teenagers become more consumptive. The purpose of this study 

was to find out the role of spill outfit promotional content on Tiktok on the 

consumptive behavior of young women in Surabaya. This research uses a 

qualitative descriptive study by conducting in-depth interviews. The results of this 

study note that there are several factors that support the occurrence of adolescent 

consumptive behavior after viewing spill outfit promotional content, namely 

internal factors in the form of desires from within the individual and external 

factors such as the demands of the times, association, and promo advertisements. 

The existence of spill outfit promotional content also has a positive impact that 

makes teenagers have outfit references, but also has a negative impact that makes 

teenagers even more wasteful. 

Keywords: Tiktok, Promotional Content, Spill Outfit, Young Women, Online 

Shopping 
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