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ANALISIS STRATEGI PENYIARAN PROGRAM “GOOD MORNING HARD
ROCKERS SHOW” DI RADIO HARD ROCK FM 89,7 MHz DALAM
MENINGKATKAN MINAT DENGAR GENERASI MILENIAL DI KOTA
SURABAYA

ANTONIUS PADUA PRADHANAP.Y.

ABSTRAK

Radio merupakan salah satu media massa yang berkaitan erat dengan kebutuhan
masyarakat yang dapat memberikan berbagai macam informasi, hiburan, dan pendidikan.
Di dalam radio sangat diperhatikan bagaimana cara berkomunikasi terhadap pendengar,
khususnya anak muda atau generasi milenial, maka beberapa stasiun radio memiliki
strategi masing-masing dalam penyajianya. Radio Hard Rock FM 89,5 MHz Surabaya
merupakan radio yang berfokus pada lifestyle dan entertainment, akan tetapi Radio Hard
Rock FM Surabaya juga memiliki salah satu program acara menarik yaitu program Good
Morning Hard Rockers Show.Program Good Morning Hard Rockers Show merupakan
suatu program yang terdiri dari empat segmen acara yang dikemas dengan menarik,
informatif, edukatif, menghibur, fresh, dan tetap mempertahankan konten budaya dan
lokal Kota Surabaya. Tujuan penelitian ini dilakukan untuk mengetahui strategi penyiaran
program Good Morning Hard Rockers Show terhadap minat dengar generasi milenial di
Kota Surabaya. Jenis penelitian merupakan deskriptif kualitatif, sehingga penelitian ini
hanya mendeskripsikan secara rinci dan mendalam mengenai potret kondisi tentang apa
yang sebenarnya terjadi menurut apa adanya di lapangan studinya terkait strategi
penyiaran yang dibuat dan dijalankan dalam program Good Morning Hard Rockers Show.
Hasil penelitian ini menunjukan bahwa strategi penyiaran Good Morning Hard Rockers
Show di Radio Hard Rock FM Surabaya dilakukan dengan empat tahapan dan fungsi dari
strategi penyiaran yang dibuat dan dilaksakann yaitu dengan menyiarkan informasi-
informasi menarik serta terkini, memutarkan lagu-lagu terbaru yang hype, dan
memberikan topik-topik atau tema-tema yang fresh pada empat segmen acara dalam
program Good Morning Hard Rockers Show sehingga para pendengar muda atau generasi
milenial di Kota Surabaya juga bisa berinterkasi secara aktif dengan para penyiar program
Good Morning Hard Rockers Show melalui sosial media, yaitu instagram dan twitter,
serta memberikan tanggapan dan opininya via messenger line dan whatsapp terhadap
topik-topik atau tema-tema yang sedang disiarkan oleh penyiar program Good Morning
Hard Rockers Show. Secara keseluruhan strategi penyiaran yang telah dilakukan oleh
produser, tim produksi, dan para penyiar dalam program Good Morning Hard Rockers
Show telah didengar lebih dari 80% pendengar khususnya anak muda dan dewasa atau
generasi milenial di Kota Surabaya.

Kata kunci: Strategi Penyiaran, Radio Hard Rock FM 89,7 MHz Surabaya,
Program Good Morning Hard Rockers Show, dan Minat Dengar
Generasi Milenial
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ANALYSIS OF THE BROADCASTING STRATEGY IN “GOOD MORNING
HARD ROCKERS SHOW” PROGRAM IN THE RADIO HARD ROCK FM 89.7
MHz SURABAYA IN INCREASING MILLENIAL GENERATION LISTENING

INTEREST IN SURABAYA CITY

ANTONIUS PADUA PRADHANAP.Y.

ABSTRACT

Radio is one of the mass media that is closely related to the needs of the community that
can provide various kinds of information, entertainment, and education. On the radio, it is
very important to know how to communicate with listeners, especially young people or
millennial generation, so several radio stations have their respective strategies in serving.
Hard Rock FM Radio 89.5 MHz Surabaya is a radio that focuses on lifestyle and
entertainment, but Hard Rock FM Radio Surabaya also has one interesting program that is
the Good Morning Hard Rockers Show program. The Good Morning Hard Rockers Show
program is a program that consists of four event segments that are packed with interesting,
informative, educative, entertaining, fresh, and still maintaining the cultural and local
content of the City of Surabaya. The purpose of this study was conducted to determine the
broadcast strategy of the Good Morning Hard Rockers Show program to listening of
interest in the millennial generation in Surabaya. This type of research is a qualitative
descriptive, so this research only describes in detail and in-depth about the condition
portrait of what happens according to what is in the field of study related to broadcasting
strategies made and run in the Good Morning Hard Rockers Show program. The results
of this study indicate that the broadcast strategy of Good Morning Hard Rockers Show on
Hard Rock FM Radio Surabaya is carried out with four stages and functions of the
broadcast strategy created and carried out by broadcasting interesting and current
information, playing the latest hype songs, and provide fresh topics or themes on the four
segments of the program in the Good Morning Hard Rockers Show program so that
young listeners or millennial generation in the city of Surabaya can also interact actively
with broadcasters of the Good Morning Hard Rockers Show program through social
media, namely instagram and twitter, as well as giving comments and opinions via
messenger line and whatsapp on topics or themes that are being broadcast by the Good
Morning Hard Rockers Show program announcer. Overall broadcasting strategies that
have been carried out by producers, production teams, and broadcasters in the Good
Morning Hard Rockers Show program have been heard by more than 80% of listeners,
especially young people and adults or millennials in the city of Surabaya.

Keywords: Broadcasting Strategy, 89.7 MHz FM Hard Rock Radio Surabaya, Good
Morning Hard Rockers Show Program, and Listening of Interest in The
Millennial Generation
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