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ABSTRAK

Eky Marcin Yuyun Andriyanti, 19042010092, Analisis Pengaruh Variabel-
variabel terhadap Pembentukan Brand Loyalty Produk Azarine Hydrasoothe
Sunscreen Gel (Studi Pada Mahasiswa Universitas Pembangunan Nasional
Veteran Jawa Timur)

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh brand
awareness, brand experience, dan brand satisfaction terhadap brand loyalty
produk Azarine Hydrasoothe Sunscreen Gel (Studi pada Mahasiswa Universitas
Pembangunan Nasional Veteran Jawa Timur). Jenis penelitian yang dipakai dalam
penelitian ini adalah penelitian asosiatif dengan pendekatan kuantitatif. Sampel
dalam penelitian ini adalah mahasiswa UPN Veteran Jawa Timur pengguna
Azarine Hydrasoothe Sunscreen Gel dengan sebanyak 100 responden.
Pengumpulan data dilakukan dengan cara menyebarkan kuesioner. Analisis data
yang digunakan dalam penelitian ini menggunakan uji validitas, reliabilitas, asumsi
klasik, analisis regresi linier berganda, koefisien determinasi R2, uji F, dan uji T.
Hasil penelitian menunjukkan bahwa secara simultan brand awareness, brand
experience, dan brand satisfaction berpengaruh positif signifikan terhadap brand
loyalty Azarine Hydrasoothe Sunscreen Gel, brand awareness tidak berpengaruh
terhadap brand loyalty Azarine Hydrasoothe Sunscreen Gel, brand experience
terbukti berpengaruh positif dan berpengaruh signifikan terhadap brand loyalty
Azarine Hydrasoothe Sunscreen Gel, dan brand satisfaction terbukti berpengaruh
positif dan signifikan terhadap brand loyalty Azarine Hydrasoothe Sunscreen Gel.

Kata Kunci: brand awareness; brand experience; brand satisfaction; azarine;
sunscreen.
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ABSTRACT

Eky Marcin Yuyun Andriyanti, 19042010092, Analysis of the Effect of
Variables on Brand Loyalty Formation for Azarine Hydrasoothe Sunscreen
Gel Product. (Study on Students of the University of Pembangunan Nasional
Veteran East Java)

This study aims to determine and analyze the effect of brand awareness, brand
experience, and brand satisfaction on brand loyalty for the Azarine Hydrasoothe Sunscreen
Gel product (Study on Students of the University of Pembangunan Nasional Veteran East
Java). The research method used in this study is associative research with a quantitative
approach. The sample in this study was made up of UPN Veterans East Java students who
were using Azarine Hydrasoothe Sunscreen Gel, with as many as 100 respondents. Data
collection was carried out by distributing questionnaires. The data analysis used in this
study used validity, reliability, classical assumptions, multiple linear regression analysis,
the R2 coefficient of determination, the F test, and the T test. The results showed that
simultaneously increasing brand awareness, brand experience, and brand satisfaction has
a significant positive effect on brand loyalty. Azarine Hydrasoothe Sunscreen Gel: brand
awareness has no effect on brand loyalty. Brand experience with Azarine Hydrasoothe
Sunscreen Gel has been shown to have a positive and significant effect on brand loyalty.
Brand satisfaction and Azarine Hydrasoothe Sunscreen Gel have been shown to have a
positive and significant effect on brand loyalty.

Keywords: brand awareness; brand experience; brand satisfaction; azarine; sunscreen.
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