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ABSTRAK 
NIA PARAMITA, Sikap Masyarakat Surabaya Pasca Pemberitaan Produk 
Anak Bangsa “Motor Listrik ITS (GESITS) Diproduksi MASSAL” Di Media 
Massa  

 Banyak inovasi anak bangsa yang diberitakan akan siap produksi massal 
namun ternyata hanya berhenti pada proses eksperimen saja. Namun berbeda 
dengan “Gesits” kendaraan roda dua berbahan bakar listrik ini mampu 
membuktikan bahwa kendaraan buatan anak bangsa bisa sampai pada produksi 
massal. Hal ini yang membuat peneliti tertarik meneliti pemberitaan “Motor listrik 
ITS (GESITS) diproduksi massal”. Peneliti ingin mengetahui bagaimana sikap 
masyarakat terhadap pemberitaan produk anak bangsa, motor listrik “Gesits” 
diproduksi massal tahun 2018. 

 Metode penelitian ini deskriptif kuantitatif. Populasi dalam penelitian ini 
adalah masyarakat Surabaya yang berusia 17 hingga 60 tahun. Sampel sebanyak 
100 responden dengan memenuhi kriteria yang telah ditentukan peneliti. 
Berdasarkan analisis penelitian ini responden memberikan sikap netral. 

Kata Kunci: Gesits, motor listrik, produk anak bangsa, media massa, kognitif, 
afektif, konatif  

ABSTRACT 

NIA PARAMITA, Public Attitudes Of Surabaya Following The News Of 
Nations Product “Electric Motor ITS (GESITS) That Will Be Mass-Produced 
In Mass Media  

Many innovations of the nation's student are reported to be ready for mass 
productio, but it only stops at the experimental only . But different like "Gesits" 
electric motor who can prove that the nation’s  artificial vehicles could arrive at 
mass production. This is what makes researchers interested in researching the 
news "electric motor ITS (GESITS) mass-produced". Researchers want to know 
how public attitudes toward news product of the nation, electric motor "Gesits" 
will be mass produced in 2018. 

 This research method is descriptive quantitative. Population in this 
research  is Surabaya society in aged 17 to 60 years. The samples as many as 100 
respondents by meeting the criteria that have been determined by researchers. 
Based on the analysis of this research, respondents provide a neutral attitude.  
 
Keywords: Gesits, electric motors, children's products of the nation, mass media, 
cognitive, affective, conative.  
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