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ABSTRAK 

EMILIA LAILATUL MAGHFIROH, 19042010043, Pengaruh Literasi 

Keuangan, Life Style, Financial Attitude, dan Self-Control Terhadap 

Financial Management Behavior Pengguna Layanan Buy Now Pay Later 

(Studi Pada Pengguna Shopee Paylater di Kota Surabaya) 

Penelitian ini bertujuan untuk mengetahui Pengaruh signifikan literasi keuangan, 

life style, financial attitude, dan self-control terhadap financial management 

behavior. Populasi yang digunakan yaitu seluruh masyarakat Kota Surabaya yang 

pernah menggunakan Shopee Paylater. Teknik pengambilan sampel menggunakan 

metode non probability sampling dengan pusposive sampling. Sampel dalam 

penelitian ini berjumlah 100 responden. Pengumpulan data dalam penelitian ini 

menggunakan kuesioner. Teknik analisis yang digunakan yaitu analisis regresi 

linier berganda. Hasil penelitian ini menunjukkan bahwa secara simultan financial 

management behavior pengguna buy now pay later secara signifikan dipengaruhi 

literasi keuangan, life style, financial attitude, dan self-control. Secara parsial 

financial management behavior pengguna buy now pay later secara signifikan 

dipengaruhi life style, financial attitude, dan self-control tetapi tidak dipengaruhi 

oleh literasi keuangan.  

Kata Kunci  : Literasi keuangan, life style, financial attitude, self-control, 

financial management behavior, buy now pay later 
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ABSTRACT 

EMILIA LAILATUL MAGHFIROH, 19042010043, The Effect of Financial 

Literacy, Life Style, Financial Attitude, and Self-Control to Financial 

Management Behavior of Buy Now Pay Later Service Users (Study of Shopee 

Paylater Users in Surabaya City) 

This study aims to determine the significant effect of financial literacy, life style, 

financial attitude, and self-control to financial management behavior. The 

population used is all the people of Surabaya City who have used Shopee 

Paylater. The sampling technique uses a non-probability sampling method with 

purposive sampling. the sample in this study amounted to 100 respondents. 

Collecting data in this study using a questionnaire. The analysis technique used is 

multiple linier regression analysis. The results of this study indicate that 

simultaneously the financial management behavior of buy now paylater users is 

significantly influenced by financial literacy, life style, financial attitude, and self-

control. Partially, the financial management behavior of users of buy now pay 

later is significantly influenced by life style, financial attitude, and self-control, 

but not affected by financial literacy. 

Keywords     : Financial literacy, life style, financial attitude, self-control, 

financial management behavior, buy now pay later 
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