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ABSTRAK 

 

FITRIA RAMADHANI, 19042010116, Pengaruh Citra Merek, Kualitas 

Pelayanan dan Promosi Terhadap Minat Beli Ulang (Studi Pada Konsumen 

McDonald’s Kota Mojokerto) 

 

Penelitian ini bertujuan untuk menganalisis pengaruh citra merek, kualitas 

pelayanan dan promosi terhadap minat beli ulang konsumen di McDonald’s Kota 

Mojokerto. jenis penelitian ini adalah penelitian kuantitatif, populasi pada 

penelitian ini adalah konsumen McDonald’s Kota mojokerto dengan minimal 

transaksi 2 kali, sampel penelitian ini terdapat 120 responden. Teknik pengumpulan 

data dilakukan melalui  elektrik kuesioner degan teknik analisis data menggunakan 

regresi linier berganda dan pengolahan data menggunakan SPSS. Hasil analisis 

regresi linier menunjukkan bahwa ketiga variabel bebas berpengaruh positif 

terhadap minat beli ulang. Berdasarkan hasil penelitian dengan menggunakan Uji 

F, menunjukkan nilai F Hitung sebesar 60,200. Karena nilai F Hitung 60,200 > F 

Tabel 2,68. Maka sebagaimana dasar pengambilan keputusan dalam uji F dapat 

disimppulkan bahwa H0 ditolak dan Ha diterima. Artinya secara simultan variabel 

Citra Merek, Kualitas Pelayanan dan Promosi mempengaruhi Minat beli Ulang. 

Secara parsial ketiga variabel berpengaruh positif terhadap minat beli ulang, namun 

diketahui nilai Sig. untuk pengaruh citra merek terhadap minat beli ulang adalah 

sebesar 0,172 > 0,05 dan nilai t hitung 1,375 < ttabel 1.98063, artinya secara parsial 

Citra Merek tidak berpengaruh signifikan terhadap Minat Beli Ulang. Sementara 

variabel kualitas pelayanan dan promosi berpengaruh signifikan terhadap minat beli 

ulang. 

 

 

Kata kunci: Citra Merek, Kualitas Pelayanan, Promosi 
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ABSTRACT 

 

FITRIA RAMADHANI, 19042010116, The Effect of Brand Image, Service 

Quality and Promotion on Repurchase Intention (Study on McDonald's 

Consumers in Mojokerto City) 

 

This study aims to analyze the effect of brand image, service quality and promotion 

on consumer repurchase intention at McDonald's in Mojokerto City. This type of 

research is quantitative research, the population in this study is McDonald's 

consumers in Mojokerto City with a minimum of 2 transactions, the sample of this 

study is 120 respondents. The data collection technique was carried out through an 

electric questionnaire with data analysis techniques using multiple linear 

regression and data processing using SPSS. The results of the linear regression 

analysis show that the three independent variables have a positive effect on 

repurchase intention. Based on the results of research using the F test, it shows that 

the calculated F value is 60.200. Because the F Count value is 60.200 > F Table 

2.68. So as the basis for decision making in the F test it can be concluded that H0 

is rejected and Ha is accepted. This means that simultaneously  the variables Brand 

Image, Service Quality and Promotion affect Repurchase Intention. Partially the 

three variables have a positive effect on repurchase intention, but it is known that 

the Sig. for the effect of brand image on repurchase intention is 0.172 > 0.05 and t 

value 1.375 < ttable 1.98063, meaning that partially Brand Image does not have a 

significant effect on Repurchase Intention. Meanwhile, service quality and 

promotion variables have a significant effect on repurchase intention. 

Keywords: Brand Image, Service Quality, Promotion  
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