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ABSTRACT 

This research is motivated by a decrease in sales and a lack of repurchase interest 

in E-Commerce Surabaya florist images. Meanwhile, the level of E-Commerce 

users in Indonesia is getting higher. arouse consumer interest to consume it again 

in the future. Therefore, a strategy or innovation is needed to influence 

repurchase intention so that in the following year there will be an increase in the 

number of sales through E-Commerce, the image of the Surabaya Florist. The 

purpose of this study was to analyze the effect of product reviews (X1), trust (X2), 

and ease of transaction (X3) on repurchasing interest (Y) of flower products 

through E-Commerce in the image of a Surabaya florist. The sample was 

determined using purposive sampling method. Data collection was carried out by 

distributing questionnaires. The data analysis method used is Structural Equation 

Modeling Partial Least Square (SEM-PLS). The results of the study show that 

product reviews, trust and ease of transaction have a positive and significant 

impact on repurchase intention. 

 

Keywords: E-Commerce, product reviews, consumer trust, ease of transaction, 
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ABSTRAK 

Penelitian ini dilatarbelakangi oleh penurunan penjualan dan kurangnya minat beli 

ulang pada E-Commerce Citra Florist Surabaya. Sedangkan tingkat pengguna E-

Commerce di Indonesia semakin tinggi. Oleh dari itu dipelukan adanya strategi 

atau inovasi supaya mempengaruhi minat beli ulang sehingga pada tahun 

berikutnya mengalami peningkatan jumlah penjualan melalui E-Commerce Citra 

Florist Surabaya. Tujuan dari penelitian ini adalah untuk menganalisis pengaruh 

ulasan produk (X1), kepercayaan (X2), dan kemudahan transaksi  (X3) terhadap 

minat beli ulang (Y) produk bunga melalui E-Commerce di Citra Florist Surabaya. 

Sampel ditentukan dengan menggunakan metode purposive sampling. 

Pengumpulan data dilakukan dengan penyebaran kuesioner. Metode analisis data 

yang digunakan adalah Structural Equation ModelingPartial Least Square (SEM-

PLS). Hasil penelitian menunjukkan bahwa ulasan produk, kepercayaan dan 

kemudahan transaksi  berpengaruh positif dan signifikan terhadap minat beli 

ulang. 

 

Kata kunci : E-Commerce, ulasan produk, kepercayaan konsumen, kemudahan 

transaksi, minat beli ulang  
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