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PENGARUH BAURAN PEMASARAN (MARKETING MIX) TERHADAP
KEPUTUSAN PEMBELIAN PISANG SUNPRIDE
(STUDI KASUS: SUPERMARKET SUPERINDO TROPODO)

Adinda Nurul Izmi, Sri Tjondro Winarno, Prasmita Dian Wijayati

ABSTRAK

Penelitian ini dilakukan dengan tujuan untuk mendeskripsikan karakteristik
konsumen pisang cavendish sunpride di Superindo Tropodo, untuk menganalisis
bauran pemasaran (marketing mix) yang terdiri dari produk (product), harga (price),
tempat (place), promosi (promotion), orang (people), proses (process), bukti fisik
(physical evidence) berpengaruh terhadap keputusan konsumen dalam pembelian
pisang cavendish sunpride di Superindo Tropodo, untuk menganalisis variabel
bauran pemarasan (marketing mix) yang manakah yang paling berpengaruh
terhadap keputusan konsumen dalam pembelian pisang cavendish sunpride di
Superindo Tropodo. Teknik analisa dan uji hipotesis pada penelitian ini
menggunakan Partial Least Square (PLS) dengan bantuan software Warp PLS.
Penggunaan metode PLS sebagai teknik analisa dan uji hipotesis memiliki
kelebihan seperti ukuran sampel tidak harus besar dan dapat digunakan untuk
mengembangkan sebuah teori. Adapun hasil dari penelitian ini adalah karakteristik
responden berdasarkan jenis kelamin mayoritas responden dengan jenis kelamin
perempuan. Karakteristik responden berdasarkan usia mayoritas responden berusia
20-30 tahun. Karakteristik responden berdasarkan pendidikan terakhir mayoritas
tingkat pendidikan Sarjana / Sederajat yang menjadi responden paling banyak.
Karakteristik responden berdasarkan pekerjaan mayoritas responden yang
pekerjaannya terbanyak yaitu Wiraswasta. Karakteristik responden berdasarkan
pendapatan mayoritas responden yang pendapatannya terbesar yaitu pendapatannya
diatas Rp. 4.000.000,- per bulan. Variabel produk (product), harga (price), tempat
(place), promosi (promotion), orang (people), proses (process), bukti fisik (physical
evidence) berpengaruh positif dan signifikan terhadap keputusan pembelian.
Variabel bukti fisik (physical evidence) yang paling memberikan pengaruh yang
tinggi terhadap keputusan pembelian.

Kata kunci : bauran pemasaran, keputusan pembelian, pisang sunpride



THE INFLUENCE OF THE MARKETING MIX ON THE PURCHASE
DECISION OF SUNPRIDE BANANA
(CASE STUDY: SUPERINDO SUPERMARKET TROPODO)

Adinda Nurul Izmi, Sri Tjondro Winarno, Prasmita Dian Wijayati

ABSTRACT

This research was conducted with the aim of describing the characteristics of
cavendish sunpride banana consumers at Superindo Tropodo, to analyze the
marketing mix which consists of product, price, place, promotion, people, process,
physical evidence influences consumer decisions in purchasing cavendish sunpride
bananas at Superindo Tropodo, to analyze which marketing mix variables have the
most influence on consumer decisions in purchasing cavendish sunpride bananas
at Superindo Tropodo. The analysis technique and hypothesis testing in this study
used Partial Least Square (PLS) with the help of Warp PLS software. The use of
the PLS method as an analytical technique and hypothesis testing has advantages
such as the sample size does not have to be large and can be used to develop a
theory. The results of this study are the characteristics of respondents based on the
gender of the majority of respondents with female. Characteristics of respondents
based on the age of the majority of respondents aged 20-30 years. The
characteristics of respondents based on their last education were the majority of
Bachelor / Equivalent education level. Characteristics of respondents based on the
work of the majority of respondents whose jobs are the most are self-employed.
Characteristics of respondents based on the income of the majority of respondents
whose income is the largest, namely income above Rp. 4,000,000. Product
variables, price, place, promotion, people, process, physical evidence have a
positive and significant effect on purchasing decisions. The physical evidence
variable that has the most high influence on purchasing decisions.

Keywords : marketing mix, purchase decision, banana sunpride
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