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PENGARUH MOTIVASI, PERSEPSI, DAN SIKAP KONSUMEN 

TERHADAP KEPUTUSAN PEMBELIAN SEPEDA MOTOR W175  

DI PT. SURAPITA UNITRANS 
 

NICK FALDO TAMBUNAN 

17012010295/FE/EM 

 

Abstraksi 

 

Tujuan dari penelitian ini adalah untuk menjelaskan dan mengetahui pengaruh 

motivasi, persepsi dan sikap konsumen terhadap keputusan pembelian sepeda motor 

W175 di PT. Surapita Unitrans.  77 responden diambil sampelnya dari anggota 

komunitas sepeda motor W175 Sajuma Warrior yang dilakukan dengan cara sensus. 

Penelitian ini menggunakan metode penelitian kuantitatif dan analisis data partial least 

square. Bahan penelitian diperoleh melalui kuesioner. Metode statistik menggunakan 

skala ordinal dengan bobot Likert. Berdasarkan hasil penelitian menunjukkan bahwa 

motivasi, persepsi dan sikap konsumen berpengaruh positif terhadap keputusan 

pembelian sepeda motor PT W175. Surapita Unitrans. 

 

 

Kata Kunci: motivasi; persepsi; sikap; keputusan pembelian. 
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THE INFLUENCE OF CONSUMER MOTIVATION, PERCEPTION AND 

ATTITUDE ON THE PURCHASE DECISION OF W175 MOTORCYCLE 

AT PT. SURAPITA UNITRANS  
 

NICK FALDO TAMBUNAN 

17012010295/FE/EM 

 

 

 

 

ABSTRACT 

The purpose of this study is to describe and determine the impact of motivations, 

perceptions, and consumer attitudes on W175 motorcycle purchase decisions  at PT. 

W175 Surapita Unitrans using a census sample of her 77 respondents from members of 

the  Sajuma Warrior motorcycle community. A quantitative research method with data 

analysis using the partial least squares method is used in this study. Data collection for 

this study was performed using a questionnaire. The statistical procedures use the 

Likert-weighted ordinal scale. Based on the results of the survey, consumer motivations, 

perceptions, and attitudes were shown to positively influence W175 motorcycle 

purchasing decisions  at PT. Surapita Unitrans. 

 

Keywords: motivation; perception; attitude; purchase decision. 

 


