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ABSTRAK 

Alvian Dziya Ulkhaq, 1643010005, 2022. Strategi Komunikasi Pemasaran 

Online Shop “Dashingscarf” Melalui Media Sosial. 

Penelitian ini mengkaji tentang Strategi Komunikasi Pemasaran Online 

Shop “Dashingscarf” Melalui Media Sosial. Hal ini bertujuan untuk memahami dan 

mendeskripsikan strategi komunikasi pemasaran online shop “dashingscarf” 

melalui media sosial. Rumusan masalah yang diteliti dalam penelitian ini adalah : 

1) Bagaimana Strategi Komunikasi Pemasaran Online Shop “Dashingscarf” 

Melalui Media Sosial. Penelitian ini menggunakan penelitian deskriptif kualitatif. 

Teknik pengumpulan data yang digunakan dalam penelitian ini yaitu observasi, 

wawancara, dan dokumentasi.  

Berdasarkan hasil penelitian dapat disimpulkan bahwa Strategi Komunikasi 

Pemasaran Online Shop “Dashingscarf” Melalui Media Sosial adalah 1) strategi 

komunikasi pemasaran melalui penggunaan fitur iklan pada media sosial  2) strategi 

komunikasi pemasaran melalui voucher dan potongan harga serta 3) strategi 

komunikasi pemasaran melalui upload foto dan video pada media online 

 

Kata kunci : Strategi Komunikasi Pemasaran, Dashingscarf, Media Sosial 
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ABSTRACT 

Alvian Dziya Ulkhaq, 1643010005, 2022. Online Shop Marketing Communication 

Strategy "Dashingscarf" Through Social Media. 

This study examines the "Dashingscarf" Online Shop Marketing 

Communication Strategy through Social Media. It aims to understand and describe 

the online shop “dashingscarf” marketing communication strategy through social 

media. The formulation of the problem studied in this study are: 1) How is the 

Online Shop Marketing Communication Strategy "Dashingscarf" Through Social 

Media. This research uses descriptive qualitative research. Data collection 

techniques used in this study are observation, interviews, and documentation. 

Based on the results of the study, it can be concluded that the "Dashingscarf" 

Online Shop Marketing Communication Strategy Through Social Media is 1) a 

marketing communication strategy through the use of advertising features on social 

media 2) a marketing communication strategy through vouchers and discounts and 

3) a marketing communication strategy through uploading photos and video on 

online media 

 

Keywords: Communication Marketing  Strategy, Dashingscarf, Social Media 
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