
DAFTAR PUSTAKA 

Alamsyah, D. P., & Setyaningrum, D. S. (2018). Dukungan lokasi dalam peningkatan 

minat berperilaku konsumen. Jurnal Ekonomi Dan Bisnis, 21(1), 59–74. 

https://doi.org/10.24914/jeb.v21i1.1169 

Aulia Rahmah, N., & Pradana, M. (2022). THE INFLUENCE OF BRAND IMAGE 

AND PRODUCT PRICE ON STARBUCKS COFFEE PURCHASE DECISION (A 

Case Study of Starbucks Coffee Consumers in Bandung City). 9(1), 91. 

Ayers, J. B., & Odegaard, M. A. (2018). Retail Supply Chain Management, Second 

Edition. In Retail Supply Chain Management, Second Edition (Second). CRC 

Press, Taylor & Francis Group, LLC. https://doi.org/10.1201/9781315151410 

Chaniago, H. (2021). Manajemen Ritel & Implementasinya. In Bandung: Edukasi Riset 

Digital (Issue November). https://www.researchgate.net/profile/Harmon-

Chaniago/publication/356192834_18_BUKU-MANAJEMEN_RITEL-

HARMON-/links/6191291c3068c54fa5e55f33/18-BUKU-MANAJEMEN-

RITEL-HARMON.pdf 

DIGITALMARKETER. (2018). The ultimate guide to digital marketing. In 

DIGITALMARKETER. DIGITAL MARKETER. 

https://www.digitalmarketer.com/digital-marketing/ 

Gitman, L. J., Mcdaniel, C., Shah, A., Koffel, L., Talsma, B., & Hyatt, J. C. (2018). 

Introduction to Business. In OpenStax. OpenStax. 

https://doi.org/10.2979/FIL.2007.19.3.211 

Griffee, D. T. (2018). AN INTRODUCTION TO SECOND LANGUAGE RESEARCH 

METHODS Design and Data, 2nd Edition. TESL-EJ Publications: Berkeley and 

Kyoto. 

Hesti, I. (2021). Pengaruh Harga, Testimonial Dan Word of Mouth (Wom) Terhadap 

Ketertarikan Konsumen Pada Produk Ms Glow Di Kabupaten Lumajang. Jurnal 

Kewirausahaan Bukit Pengharapan, 1(1), 1–8. 

http://dx.doi.org/10.31219/osf.io/kn8me 

Kotler, P., & Armstrong, G. (2018). Principles of Marketing (17th ed.). In Pearson. 

Malyarets, L., Kovaleva, K., Lebedeva, I., Misiura, I., & Dorokhov, O. (2018). The 

heteroskedasticity tests implementation for linear regression model using 

MATLAB. Informatica (Slovenia), 42(4), 545–553. 

https://doi.org/10.31449/inf.v42i4.1862 

Marihot, Y., Sari, S., & Endang, A. (2022). Buku Metode Penelitian Kualitatif & 

Kuantitatif. In Jurnal Multidisiplin Madani (MUDIMA) (Vol. 1, Issue 1). 



Mexon, J., & Kumar, A. A. (2020). Business research methods (1st ed.). Skyfox 

Publishing Group. https://doi.org/https://doi.org/10.22573/spg.020.BK/S/026 

Moriuchi, E. (2021). CROSS-CULTURAL SOCIAL MEDIA MARKETING: 

BRIDGING ACROSS CULTURAL DIFFERENCES (1st ed.). Emerald Publishing 

Limited. https://countrynavigator.com/blog/expert-view/cross-cultural-social-

media-commonalities/ 

Muhid, A. (2019). Analisis Statistik. In Journal of Chemical Information and Modeling 

(Vol. 53, Issue 9). 

Odland, J., & Thrall, G. I. (2020). Spatial Autocorrelation. 

Parawansa, K. I. (2021). Keputusan Gubernur Jawa Timur No. 

188/803/KPTS/013/2021 Tentang Upah Minimum Kabupaten/Kota di Jawa 

Timur Tahun 2022. Gubernur Jawa Timur, 2021, 1–6. 

Purwanto, E. (2020). Pengantar Bisnis Era Revolusi Industri 4.0. 

Rosalina, S. S. (2018). Strategi Penentuan Lokasi Global Perusahaan (Studi Kasus Di 

Starbucks Jakarta). Bisma, 12(2), 233. https://doi.org/10.19184/bisma.v12i2.7893 

Shrestha, N. (2020). Detecting Multicollinearity in Regression Analysis. American 

Journal of Applied Mathematics and Statistics, 8(2), 39–42. 

https://doi.org/10.12691/ajams-8-2-1 

Skripak, S. J., & Poff, R. (2020). Fundamental Of Business Third Edition (A. Walz 

(ed.); 3rd ed.). Creative Commons Attribution-NonCommercial-ShareAlike 4.0 

International License. http://hdl.handle.net/10919/99283 

Starbucks. (2021). Starbucks In Indonesia | Starbucks Coffee Company. In 

Starbucks.co.id. https://www.starbucks.co.id/about-us/our-heritage/starbucks-in-

indonesia 

Thi, H. N. (2022). Overview of Social Media Marketing and Starbucks’ Social Media 

Marketing Strategy. Proceedings of the International Conference on Research in 

Management & Technovation, 28, 29–34. https://doi.org/10.15439/2021km9 

Top Brand Index Beserta Kategori Lengkap | Top Brand Award. (n.d.). 

https://www.topbrand-award.com/top-brand-index/?tbi_index=Top Brand For 

Teens&tbi_year=2019 

Untari, D. T., & Satria, B. (2018). Buku Ajar Pengantar Bisnis. 

Rudyanto. (2018). Pengaruh Pemasaran Jejaring Media Sosial Dan Keterkaitan. Jurnal 

Manajemen Dan Pemasaran Jasa, 11(2), 177–200. 

 



 


