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ABSTRAK 
 
 

PENGARUH BUDAYA KOREAN POP MELALUI YOUTUBE 

TERHADAPSIKAP COPYCAT PADA REMAJA DI KOTA 

SURABAYA 

 

 
 

Pada masa sekarang pengaruh global dalam penyebaran budaya semakin 

terlihat dengan adanya berbagai faktor. Faktor pendukung seperti media sosial 

dan media-media massa. Dalam perkembangan Fenomena K-Pop (Korean Pop) 

atau gelombang Korean Wave di Indonesia ini menimbulkan munculnya banyak 

komunitas pecinta artis-artis K-Pop, terutama bagi para remaja tentunya banyak 

membentuk suatu komunitas agar dapat berbagi informasi ataupun pengetahuan 

mengenai   Korean   Wave.   Budaya   pop   Korea   sangat   diterima   kelompok 

penggemar  remaja  di  Kota  Surabaya.  Tujuan  penelitian  ini  yaitu  pengaruh 

budaya korean  pop  melalui  youtube terhadap  sikap  copycat remaja di Kota 

Surabaya.   Metode  penelitian   yang   digunakan   dalam  penelitian   ini  yaitu 

kuanitatif. Dengan Teknik pengumpulanan data melalui penyebaran 

angket/kuisioner. Hasil penelitian ini menujukkan hasil analisis regresi linear 

berganda,  dimensi  budaya  Korean  pop  yang  memiliki  pengaruh  terbesar 

terhadap sikap copycat remaja di Kota Surabaya adalah role mode dengan mean 

indikator  keseluruhan  yaitu  2,95.  Kemudian  hasil  uji hipotesis  menunjukkan 

bahwa pengaruh yang diberikan oleh budaya Korean pop content terhadap sikap 

copycat remaja di Kota Surabaya memiliki pengaruh sebesar 81%. 

 
 

Kata  Kunci:  Budaya,  Sikap  Copycat,  Korean  Pop,  Korean  Wave  dan Kota 
 

Surabaya.
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ABSTRACT 
 

INFLUENCE OF KOREAN POP CULTURE THROUGH YOUTUBE 

TOWARDS COPYCAT ATTITUDES IN ADOLESCENTS IN THE CITY 

SURABAYA 

 
 
 

 

At present the global influence in the spread of culture is increasingly 

visible with various factors. Supporting factors such as social media and mass 

media. In the development of the K-Pop (Korean Pop) Phenomenon or the Korean 

Wave wave in Indonesia this has led to the emergence of many communities of 

lovers of K-Pop artists, especially for teenagers of course many have formed a 

community in  order to  be able to share information or knowledge about the 

Korean Wave. Korean pop culture is very much accepted by youth fan groups in 

the city of Surabaya. The purpose of this study is the influence of Korean pop 

culture through YouTube on the copycat attitudes of adolescents in the city of 

Surabaya. The research method used in this research is quantitative. With data 

collection techniques through the distribution of questionnaires / questionnaires. 

The results of this study show the results of multiple linear regression analysis, 

the  dimension  of  Korean  pop  culture  that  has  the  greatest  influence  on  the 

copycat attitudes of adolescents in the city of Surabaya is role mode with an 

overall indicator mean of 2.95. Then the results of the hypothesis test show that 

the influence exerted by Korean pop content culture on the copycat attitudes of 

teenagers in the city of Surabaya has an influence of 81%. 

 
 

Keywords: Culture, Copycat Attitude, Korean Pop, Korean Wave and Surabaya 
 

City. 


