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ABSTRAK  

 
DAMPAK SOSIAL MEDIA MARKETING MELALUI INSTAGRAM TERHADAP 

MINAT BELI KONSUMEN COKELAT MAJAPAHIT MOJOKERTO 
THE IMPACT OF SOCIAL MEDIA MARKETING THROUGH INSTAGRAM ON 

CONSUMERS INTEREST TO BUY CHOCOLATE MAJAPAHIT MOJOKERTO 

 

Alifiah Putty Agustia¹, Sri Tjondro Winarno², dan Sigit Dwi Nugroho³ 

 

 Cokelat Majapahit merupakan Brand produk kelompok tani Mulyojati di 

Mojokerto. Berdasarkan data hasil penelitian dampak dari media marketing melalui 

Instagram diharapkan dapat memberikan strategi pemasaran yang cepat, luas dan 

dapat terjangkau oleh konsumen dimana saja, akan tetapi dalam hal penjualan 

produk olahan tersebut, minat beli konsumen tampaknya masih jauh dari harapan. 

Pengambilan sampel menggunakan teknik purposive sampling, teknik pengambilan 

sampel dengan menentukan kriteria khusus dengan jumlah sampel sebesar 150 

responden. Data yang digunakan adalah data primer berdasarkan kuisioner hasil 

jawaban responden. Analisis yang digunakan adalah Analisis Warp Partial least 

Square. Berdasarkan dari hasil penelitian yang telah dilakukan bahwa:1.)Variabel 

Context berpengaruh nyata, positif dan signifikan terhadap minat beli konsumen 

Coklat Majapahit.2.)Variabel Communication berpengaruh nyata, positif dan tidak 

signifikan  terhadap minat beli konsumen Coklat Majapahit.3.)Variabel 

Colloaboration berpengaruh nyata, positif, dan signifikan  terhadap minat beli 

konsumen Coklat Majapahit.4.)Variabel Connection berpengaruh nyata, positif dan 

signifikan terhadap minat beli konsumen Coklat Majapahit. 

 

Kata kunci : Dampak Sosial Media Marketing, Minat Beli Konsumen 

 

ABSTRACT 

 

Majapahit Chocolate is a product brand of the Mulyojati farmer group in 

Mojokerto. Based on research data on the impact of media marketing through 

Instagram, it is hoped that it will be able to provide a marketing strategy that is 

fast, broad and affordable to consumers anywhere, but in terms of selling processed 

products, consumer buying interest seems to be far from expectations. Sampling 

using purposive sampling technique, sampling technique by determining special 

criteria with a sample size of 150 respondents. The data used is primary data based 

on the questionnaire results of the respondents' answers. The analysis used is Warp 

Partial Least Square Analysis. Based on the results of research that has been done 

that: 1.) Context variables have a real, positive and significant effect on the buying 

interest of Majapahit Chocolate consumers. 2.) Communication variables have a 

real, positive and insignificant effect on buying interest of Majapahit Chocolate 

consumers. 3) Variables Collaboration has a real, positive, and significant effect 

on the buying interest of Majapahit Chocolate consumers. 4.) Connection variable 

has a real, positive and significant effect on the buying interest of Majapahit 

Chocolate consumers. 

 

Keywords: The impact of social media marketing, consumer buying interest. 
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